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30-Hr. Week Bill Pushed 


Sub-committee 
Ignores Protest 
From a 


By WILLIAM ULLMAN 
| Washington, Feb. 22. 
| Vigorously opposed by in- 


EIGHBORHOOD sales-service, | | dustry and unwelcome to 


rolling along like a _ giant the Administration, 


snowball, added a few inches to| 
its girth this week through the | 
definite commitment to its prin- | 
ciples of the powerful Willard 
Storage Battery Co., of Cleveland. 


This all came about through 
this particular Paul Pry being 
invited to Cleveland for the com- 
pany’s seventh annual roundup of 
its small army of wholesalers and 
their salesmen, so all I had to do 
was to glue an ear to the keyhole 
and listen to B. A. Broughton, 
assistant advertising manager, 
outline the company’s 1935 adver- 
tising plans to more than 700 men 
representing Willard outlets. 


* * * 


INCLUDED in his remarks 
was the statement: “We are add- 
ing Automotive Daily News to our 
schedule because it is closest 
identified with neighborhood sales 
service and Willard proposes also 
to ally itself with this movement 
from its inception.” 

* * 


TO THE WHOLESALERS the 
Willard executives expounded the 
creed, “Build your business on 
knowledge of your product, serv- 
ice and customers’ quality.” And 
they sprung the new yardstick 
that will be used this year, which 
includes four major points—41, 
quality built in; 2, ampere hour 
eapacity; 3, cold cranking ability, 
and 4, insulation, all points about 
the Willard product that will be 
stressed in the marketing activi- 
ties. These points will be inter- 
preted to customers in under- 
standable English. 


*” * * 


I WAS TOLD that 25 per cent 
of the present Willard whole- 
salers have been franchise hold- 
ers for 19 years or more. The 
meeting developed high enthusi- 
' asm over the outlook, and the 
' prediction was made that even 
though '34 was better than ’33, 
’25 will be even better, the fore- 
casters being convinced that there 
will be a brisk demand for higher 
capacity batteries. 

* ” ” 


NO CLEVELAND trip would be 
complete without dropping in on 
White and brushing upon trucks 
and buses. This particular visit 
developed an interesting bit of 
news —that through its Indiana 
line the company for the first 
time is set to invade the low- 
priced ficld with a job that will 
be tagged $695. The previous low 
was $885. Production will start 


(Continued on Page 18, Col. 4) 


* 


the 
|Black 30-hour week bill has 
| been ordered favorably reported 
to the Senate Judiciary Commit- 
tee by a special investigating sub- 


committee, it was learned last 
night. 

The vote in favor of the bill 
was reported as being four to 


one. It followed two weeks of 
hearings during which widely 
divergent views were presented 
by spokesmen for industry and 
labor. 

There was powerful consumers 
good industries opposition, but 
strong support was mustered by 

(Continued on » Page 8, Col. 3) 


1934 Automotive 
Exports in Van 


Of Trade Revival 











Washington, Feb. 22..-Appar- 
ently not content with leading 
all other industry in domestic 


recovery in 1934, the automobile 
industry reached out into the 
export field to jump far ahead 
and take the lead in restoration 
of foreign trade relations. 
Figures released by Daniel C. 
Roper, Secretary of Commerce, 
revealed a gain of 108 per cent in 
1934 over the previous year, and 
the highest since 1930. 
Automotive products’ exports 
(Continued on Page 18, Col. 3) 


Retail Finance 
Dollar Volume 
Shows Increase 


(Special from ADN Washington Bureau) 

Washington, Feb. 22.— Dollar 
volume of retail financing of new 
passenger automobiles, according 
to a preliminary estimate by the 
U. S. Department of Commerce, 
shows an increase of 85 per cent 
for January as compared with 
January, 1934, and 88 per cent 
over January, 1933. 

All percentages are based on 
(Continued on Page 8, Col. 5) 
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Industry Dencunces 


Labor Survey Report 


Detroit, Feb. 22.—‘“Inaccuracies, 
faulty data, distortions of 


report 
survey 
the 


tations of facts” in the 
of the Henderson-Lubin 
were charged Thursday by 
automobile industry. 

The industry, in its reply, said 
it was regretful that “a report, 
the avowed purpose of which was 
to improve the condition of la- 
bor, should be so made as to 
lend itself to the promotion of 
strife and discord in the labor 
relations of an industry which 
te date has been relatively free 
from disturbances.” 





Announcement of the reply 
came from Alvan Macauley, 
president of the Automobile 
Manufacturers’ Assn., after it 


had been sent to S. Clay Wil- 
liams, chairman of the National 


(S] al from ADN Washington Bureaus 


| 


in- | 
formation and careless interpre- | 


| 








Industrial ene Board. Pyke 
Johnson, vice-president of the 
association, signed the report. 

The industry charged that the 
labor report cited generalities 
and drew conclusions without in- 
vestigating further for support- 
ing facts and figures. Leaders 
of the automobile industry say 
that these facts were available 
but not sought. 

With the whole essence of re- 
covery dependent, to a certain 
extent, upon the automobile in- 
dustry, the reply deplores the 
fact that the Henderson report 
will foster strife in a peaceful 
industry. 

“It is a source of amazement 
to this industry,” the reply said 
in part, “that, when there are 
such acute problems pressing for 

(Continued on Page 13, Col. 1) 





Wagner Introduces Labor Bill 


To Stabilize, Improve Business’ 


ae 


Washington, Feb. 22. ~ Machinery Sales 


‘Senator Robert Wagner, 
‘Democrat, of New York, 
yesterday introduced in 


putes bill. 

In explanation, Senator Wag- 
ner said its enactment would 
“stabilize and improve business by 


amity and fair dealing on which 

permanent progress must rest.” 
Senator Wagner fought for a 
(Continued on Page 8, Col. 3) 


The Top Ten 


Passenger Cars 


First Ten in Registrations 
as Reported in ADN Today 


1935 1934 
Pos. Make Pos. 
1—20,6387 Ford 10,494— 1 
2—12,582—Chev.  3,403— 3 
38—10,966 Plym. 4,415— 2 
4— 3,755 Dodge 1,725— 4 
5— 2,875 Pont. 1 

6— 2,135 Huds.* 

I— 2,039 Olds. 

8— 1,848 Buick 

9— 1,171 Stude. 
10— 875 Chrys. 

*Includes Terraplane. 

Total All Makes 
61,741 25,828 

See cumulative passenger 
car registrations, January, 
1935-1934, pages 16 and 17, 
this issue. 











Congress a new labor dis-| 
| 





Gains as 
Plants Modernize 





Detroit, Feb. 22.—Sales offices 
of companies manufacturing in- 
dustrial machinery have been 


laying the foundations for the| busier in the past month or so 


than for any time in the last year. 
The automobile industry, which 
of course completed its tooling for 
1935 models by late December, has 
been coming to market in the 
past two or three weeks with new 
orders for those plants which 
(Continued on Page 6, Col. 5) 


Rails Suggest 
New Tax for 
Motor Carriers 


Detroit, Feb. 22.—As a means 
of offsetting the subsidy they 
get by free use of highways, 
built at public expense, members 
of Railroad Co-ordinator East- 
man’s staff have evolved a for- 
mula for taxing motor trucks and 
buses. 

The tax would be imposed on 
a mileage and weight basis, and 
legislation to put it into effect 
would be incorporated in the 
voluminous report being pre- 
pared by the Co-ordinator’s staff 
on subsidies. 














| SALES MATCH OUTPUT PACE 


139% ‘Increase 
Shove In Face 


Of Bad Weather 


March Schedules Well 
Above 350,000 Mark 


of February 





Detroit, Feb. 22.—In the 


face of most adverse 
weather conditions new 
passenger car and truck 


sales are proceeding at a 
rate in excess of the percentage 
gains made in production. Jan- 
uary sales in the first 24 states 
to report show a total of 61,741 
against 25,828 in the same states 
a year ago. This is an increase 
of approximately 139 per cent. 


Commercial car sales are esti- 
mated at 36,000 against 22,903 
last year. During January pro- 
duction is estimated \to have 


reached a total of 306,000 usuinst 
163,811 in the same month last 
year or a gain of only 87 per 
cent as compared with the sharp 
registration gain. 

Dealers and plant sales man- 
agers are agreed that with the 
coming of more _ favorable 
weather the sales curve will 
swing sharply upward. With this 
in mind production schedules this 
month call for approximately 
350,000 units, with the March 
projects well above that mark. 
Used car sales are not moving at 
a rate corresponding with the 
increase in new car and truck 
sales, but many dealers report 
sales good for this time of year 
and stocks in fair shape from the 
volume standpoint. 

Ford has put his March pro- 
duction schedule at 160,000 units 
which is an increase of 130,000 
over the production planned for 
the current month. In January 
the Ford output was 100,793 
units and according to present 
plans the output for the first 

(Continued on Page 12, Col. 1) 


Gotham Outlets 
Of Studebaker 


Go to Dealers 





New York, Feb. 22. — The 
Studebaker Corp. today an- 
nounced a change in the factory’s 
merchandising policy by which all 
New York factory branch retail 
operations have been turned over 
to individual dealers and distribu- 
tors. Studebaker trucks will con- 
tinue to be distributed in New 
York by the Autocar Corp. 

The announcement, made by 
C. K. Whittaker, regional man- 
ager, stressed the importance of 
the change as regards former 
Studebaker policy. Since the com- 
pany’s New York inception nearly 
70 years ago, he explained, it has 
dealt with New Yorkers directly 
through its own retail outlets. 

Paul G. Hoffman, who came to 
New York to welcome the new 

(Continued on Page 2, Col. 5) 





es 


> oe ee Boer 


AUTOMOTIVE DAILY NEWS, SATURDAY, FEBRUARY 23, 1935 


Earnings of Parts Group May Parallel 1 31 


Car Production Estimate 


Will Assure Profit Rise 


Detroit, Feb. 22.—If the temr tempo of the parts industry 


for the balance of the year 


can compare favorably with 


the tempo to date, parts manufacturers can look to 1935 


to be their best year since 


1930. 


Earnings of the parts group have always followed 
closely the production records of the motor manufacturers. 
If the automobile production runs between 3,250,000 and 


3,500,000, as it is anticipated, compared to 3,510,000 in 
1930, parts earnings should be@———— me ————_ 


comparable with that year. 
Further indications, if needed, 


that point to increases in parts | 


From a| by years of the nine representa- 


Pn | tive companies, 


earnings, are at hand. 
loss for nine principal motor sup- 
pliers in 1932 of $6,315,203 
creased motor car production in 
1933 permitted 
income, and profits totaling $3,- 
547,297 were shown by the group. 
Based on reports already made 
public, the 1934 income figure will 


show a net of close to $10,000,000. | 


See 25-40% Gain 

Officials of some of the parts 
companies have expresed the be- 
lief that 1935 earnings may run 
35 to 40 per cent ahead of the 
1934 record. 

The group of nine companies 
includes Bohn Aluminum & Brass 
Corp., Briggs Mfg. Co., Eaton 
Mfg. Co., Electric Auto-Lite Co., 
Houdaille-Hershey Corp., 
Products Corp., Motor 
Corp., Murray Corp. of America, 
and 
Corp. 


sentative of the industry. 


With automobile production for | 


the first quarter estimated at 
1,000,000 units, large profits for 
the parts group are assured. Be- 
cause of their urgent need for 
parts at this time, car makers 
have not objected a great deal 
to prices, which have been raised 
slightly over a year ago. This, 
in part, is due to increased op- 
erating costs. 


In a highly competitive field, 
the parts companies necessarily 
operate in a small margin of 
profit. Furthermore, in many 
cases, particularly with smaller 
companies, the motor producers 
keep a close check on parts com- 
pany operation, even going so far 
as to require breakdown of bids 
to show cost allotments as be- 
tween materials, labor, overhead, 
and profit. Effect of this policy 
is to limit to some extent parts 
company profits and to cause 
them to fluctuate closely with 
production of the motor industry. 

Profits Outstep Output 

When motor production sagged 
to its depression low in 1932 the 
parts companies showed  sub- 
stantial losses, it being almost 
physically impossible to curtail 
expenses sufficient to come within 
their restricted income. By the 
time production began to climb 
in 1933 and 1934, however, parts 
makers had obtained sufficient 
control over operations to realize 
larger profits. The NRA increased 
labor and material costs to some 
extent, but most if not all 


a return to net} 





L. A. Young Spring & Wire| 
Their earnings record as| 
a group is believed to be repre- | 





of | 


| these have been offset by price 


increases, 
Following table shows earnings 


and production 
of cars and trucks by years: 


Net Profit or Loss 
*$10,000,000 
3,547,297 
16,315,203 
4,035,493 
13,838,962 
t Net loss, 


Production 
2,895,629 
1,985,981 
1,431,494 
2,472,351 
3,510,178 

* Estimated. 


Significance is attached to the 


| fact that these companies earned 


about $6,000,000 more in 1934 than 
they did in 1931, a gain of 150 
per cent, while production in- 
creased only 17.1 per cent. This 
would indicate that along with 
higher prices, the production of 
parts in being centralized to a 
great extent among the larger 
members of the industry, either 


Motor | through consolidations or through 


Whee! | 


failures of smaller concerns. Also, 
more efficient operations are low- 
ering costs and widening profit 
margins at a faster rate than 
competition and motor companies 
force prices down. 


De Soto Dealers 
Sell 14,672 Cars 
To Date in 1934 


Detroit, Feb. 22.—Sustained de- 
mand for new cars plus price re- 
ductions on all Airflow models 
pushed De Soto sales up 21.5 per 
cent during the week ending Feb. 
16, over the previous week. 

De Soto dealers delivered 373 
De Soto cars at retail during the 
week, compared with 307 during 


| the week ending Feb. 9. With the 


big increase this week, De Soto 
sales for the first seven weeks this 


| year reached a total of 2,016 units. 


In addition to De Soto deliveries, 
the dealers sold 2,037 Plymouths 
during the week, a gain of 35.9 
per cent over the 1,499 Plymouths 
they delivered at retail in the cor- 
responding week a year ago. 
Plymouth sales by De Soto deal- 
ers for the seven-week period 
totaled 12,656 units, against 5,875 
units in the same period of 1934. 

Combined sales of De Soto and 
Plymouth cars for the week were 
2,410 units, an increase of 58 per 
cent over the 1,525 units delivered 
at retail in the corresponding 
week last year. In the seven- 
week period the De Soto dealers 
delivered a total of 14,672 De 
Sotos and Plymouths at retail. 
This was a gain of 135.9 per cent 
over the 6,219 units sold during 
the first seven weeks of 1934. 





Dodge tas 


Detroit, Feb. 22.—With Dodge 
manufacturing facilities proced- 
ing at full tilt retail deliveries 
made by the Dodge dealer organi- 
zation are rapidly increasing as 
Spring approaches. A tabulation 
made by the office of A. vanDer- 
Zee, general sales manager, re- 
porting deliveries of new cars and 
trucks during the week ending 
Feb. 16 shows 5,021 sales of 
passenger cars and 704 trucks—a 
total for the week of 5,727 de- 
liveries, compared to 5,061 for the 
previous week. 


are High; 
Employment Over 25,000 


The factory management of the 
corporation reports that the pres- 


ent active payroll now carries 
the names of more than 25,000 
workers. 

The truck plant is also run- 
ning at top speed. It recently 
was given an order for more 
than 5,000 trucks, to be delivered 
to the U. S. Government. 

Dodge dealers’ retail deliveries 
to date this year amount to 
27,751 passenger cars and 5,155 
trucks, compared to total deliv- 
eries in a like period last year 
of 17,615 units. 





Saudchakes Gathers to Celebrate 


¥ 2 
9 33 & cgpiad’s blends 
fe the Upeitedk Siskes, 


Philadelphia dealers and salesmen of the Studebaker sales organization gathered at a dinner meeting 
recently as a testimonial to the untiring efforts of the officials of the corporation in bringing Stude- 


baker out of receivership. 


Auto Labor Board Reports 
On 10 Months’ Operations 


Washington, Feb. 22.— Of “the | the 
2,035 cases handled since creation 
of the Automobile Labor Board, 
the complainants in 1,061 cases 
were returned to work without a 
hearing, either by “agreement be- 


tween the company and the board | 


or as a result of the mere inter- 
vention of the board,” according 
to an official NRA statement this 
week. 


A report by the Automobile La- 
bor Board tabulates the disposi- 
tion of all cases as follows: 
Summary of Cases Submitted to the Automobile 

Labor Board, Mar, 29, 1934 to Feb. 5, 1935 
Returned to work without a hearing .... 1,061 
Complaints withdrawn, dropped, or lapsed 550 
Decisions issued by the Board 199 
Decisions to be issued by the Board .... 12 
Cases awaiting a hearing 13 
Cases awaiting reply from complainant .. 139 
Cases awaiting reply from company 


Total Number of Cases 


There were 11 strikes during its 
first 10 months tenure, the board 
reports. “In all of the settle- 
ments effected by the board, ar- 
rangements were made for the 
final return of all the strikers to 
their employment in each plant.” 
The report continued “. . . it is 
noteworthy that issues precipitat- 
ing the majority of these strikes 
were such that they could have 
been swiftly and_ satisfactorily 
settled without resort to conflict 
by the use of machinery of 
orderly adjustment available in 
this industry.” 

In reference to union discrimi- 
nation, the report states: 


GMAC Fetes Winners 





“Tt ie! 


the board’s judgment after 10) 
months’ experience in the indus- 
try that discrimination caused by 
union activity or union member- 
ship is not a problem of any mag- 
nitude at the present time and 
has not been for some time in 
the past. 

“Tt is needless to point out,” the 
report continues, “that the most 
contentious of the issues confront- 
ing the board has been related to 
problems of achieving and enforc- 
ing processes of genuine collective 
bargaining.” 

Collective bargaining is re- 
garded “as a _ peaceful process 

which can only be successfully | 
worked out with patience and 
understanding. The opportunities 
which now exist in the industry 
for employes to present their 
grievances and to have them con- 
sidered and disposed of in joint | 
conference are of _ inestimable | 
value to the automobile workers | 
and are so regarded by them.” 





Dallas Car Sales 
Climb to New High | 


Dallas, Tex., Feb. 22.—A new 
high for recent years in new car 
sales in Dallas is indicated for 
February, 701 new cars having 
been licensed in the first half | 
of the month, according to Her- 
bert Watson, in charge of the| 
license bureau here. 

Last Feburary, it was pointed 
out, the new car licenses totaled 
only 747 for the entire month. 





Here is W. J. Graveson, manager of the Chevrolet Detroit zone, 

between two of his GMAC hosts—Wade Leach (left), vice-president, 

and C. L. Yewell, Detroit representative, at the Book-Cadillac Hotel 
luncheon celebrating Chevrolet’s 1934 victory. 


Chevrolet Zone 
Officials Feted 
At GMAC Dinner 


Detroit, Feb. 22.—Chevrolet zone 
officials in each of the 43 head- 
quarters cities throughout U. S. 
were guests at luncheons given 
by General Motors Acceptance 
Corp. this week in honor of Chev- 
rolet sales organization and its 
outstanding record for 1934. 

Public officials and representa- 
tives of GMAC addressed the 
gatherings and commended the 
Chevrolet guests for their success 
in maintaining sales leadership in 
the industry for the fourth con- 
secutive year. 


Gotham Outlets 
Of Studebaker 


Go to Dealers 


(Continued from Page 1) 


|dealers at the 83rd anniversary 
| dinner, said he felt “that Stude- 


baker is stepping farther and 
faster now than at any time in 
its 83 years. 

“Actual reports of retail de- 
liveries from widely separated 
points show that January and 
February deliveries are mounting 
rapidly. Much of this increase 
must be credited to the spirit and 


| activity of the Studebaker dealer 


organization.” 

The new dealers and their ter- 
ritories include the following: 

Burton Motor Sales, Manhat- 
tan and Bronx; Patterson & 
Schmidt, Queens and Long Isl- 
and; Atlantic Studebaker Corp., 
Brooklyn and Kings; Whelan 
Bros., Bronx; John J. O’Hare, 
Long Island; Representation, Inc., 
Bay Ridge; Inter-County Motor 
Exchange, Flushing; and Arliss 
Motor Sales, Jamaica. 


Hudson Output 


Record Swamps, 
Year Old Mark 


Detroit, Feb. 22.—The manu- 
facturing program of the Hudson 
Motor Car Co. is far ahead of 
the mark set a year ago, accord- 
ing to figures just released by 
William R. Tracy, general sales 
manager. 

Up to Feb. 15, 22,094 Hudsons 
and Terraplanes had been shipped 
as compared with 7,413 cars up 
to the same date in 1934. The 
program this year according to 
these figures is 298 per cent of 
what it was up to mid-February 
a@ year ago, due to an increase of 
over 14,000 cars shipped. 


A 


@ 
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Plymouth Aims for New Records in 1935 Sales 





Eddins Keeps 


Close Tab 


On Trend of John Public 





By 

Detroit, Feb. 22.—Plymouth cut 
itself a big slice of cake last} 
year when its sales as reported 
by Polk and gathered from state 
registrations showed the titling | 
of 302,557 units. This was 52,890 
more than in 1933 and represents | 
a pickup of 21.2 per cent. When 
one stops to consider that the 
industry as a whole, so far as 
passenger cars are concerned, 
and counting in Ford’s increase 
of 70.5 per cent over ’33, was 26.4 | 
per cent increase, it is held by | 
the critics that Chrysler’s mass | 
production unit has done well by | 
itself. 





Out to Dwarf 1934 
With the momentum of 1934’s 
accomplishment to spur it on, 
Plymouth is starting out this year 
at a pace that promises to better | 


even last year’s. record. Dan 
Eddins, president of the com-| 
pany, tells me that to date he| 


has on his books, as of Feb. 14,| 
when I horned in on his privacy 
to find out the whys and where- | 
fores of the 1934 performance, 
orders for 135,000 cars, which is | 
more than the company sold in| 
al! of 1932. Retail deliveries in | 
January ran about 25,000 and) 
every week’s 
beaten the previous week. About 
100,000 units had come off the 
assembly line up to this time. 
Eddins won’t do any horoscop- 
ing or projectioning as to what 
the year is going to produce for 
Plymouth, he being a cautious 
individual who waits until he 
does a thing before he starts 
talking about it. But the inkling | 
of what the future has in store 
for him, based on the two and 
one-half months the new stuff | 
has been coming off the line, | 
makes one believe that Plym- | 
outh will hold its place among 
the “Big Three’—perhaps cut 
down the lead of the leaders. | 


listing so far has} 


Lone Star Executives 


But before I start recording 
how Plymouth did so well last 
year, let me record an unusual 
coincidence brought out in the 
conversation. Two of the four 
presidents of the Chrysler units 
are native-born Texans and both 
started their automobile careers 
in the Lone Star State. As far| 
back as 1908 Eddins, who was | 
born in Waco, started selling 
Buicks, a humble salesman who| 
wrestled with the old chain- 
driven models and answered em- | 
barrassing questions as to their 
performances. But he had it in 
him, this art of selling motor 
cars, as his family tree records 
his climb to the top. He became | 
president of Oldsmobile before | 
he left General Motors only a 
short time back and now wears 
the Plymouth presidential toga. 


Byron Foy, president of De | 
Soto, also is a Texan. Mebbe he} 
didn’t learn to shoot from the hip | 
while down there but he made | 
such a brilliant record selling | 
Fords that he was brought north | 
to Dearborn. His experience | 
since has been varied. He’s been | 
a branch manager for Reo, and 
a distributor for the same car. 
He distributed the De Soto in 
Metropolitan New York before | 
he became De Soto’s high com-| 
mand. 


| 

| 

| 
Supply Buyers’ Wants 
Mebbe that isn’t here nor there, | 
but it gives the writer an oppor- 
tunity to background Eddins be- 
fore getting down to brass tacks 
as to Plymouth’s successful 1934. 


As to that, Eddins believes that | 
a large measure of his company’s | 
success may be attributed to its 
policy of keeping dealers properly 
stocked and giving them exactly | 
what the customers want in the} 
way of body styles and models. 
And the parent company watches 
the orders carefully and adjusts 
production to the needs of the 


| Undoubtedly 
| conception, 


| doubled the 


CHRIS SINSABAUGH 


dealers. Because of this watch- 


fullness Eddins advises that when | 
1934 was called a day on Dec. 1} 


there were only 10,000 cars on 
dealers’ floors, less than one to 
a dealer, about the best cleanup 
record in the history of the com- 
pany. 

Other factors were the big in- 


crease in the number of De Soto} 
dealers, which gave more outlets, | 
and more harmony and more co-| 


operative efforts among the re- 
tailers. 


more energetic in their efforts | 
to arouse dealers to the fact} 
that the depression was licked. | 
| They gave sleepy dealers the} 
needle where needed and a close- 
| ly-knit dealer body was the re-| 
sult. Which is why, mebbe,| 
Plymouth boasts of a 2 to 1 in- 
crease over 1933. 


Strategic Sales Spot 
Almost a million and a quar- 
ter Plymouths have been manu- 
factured since Walter Chrysler 
launched this enterprise. The 


| corporation’s head sought a place 


in the sun in the low-priced 
bracket and Plymouth was the 
medium selected to go after it. 
the 
put into action 
1930, whereby the Plymouth 
franchise was made available 
only to Chrysler, Dodge and De 
Soto dealers, has been 
responsible for the showing made 
by Plymouth. Keeping the busi- 
ness all in the family this way 
put behind the little car the full 
force of the combined Chrysler- 
Dodge-De Soto dealership. 


Reo Exports Double 


Jan. Mark Last Year 


Lansing, Mich., Feb. 22. — Ex- 
ports of the Reo Motor Co. during 
January of this year more than 
number of those of 
the corresponding period of last 
year, according to an announce- 
ment made by F.C. Poxson, presi- 
dent of the Reo Sales Corp., and 


in charge of the export depart- | 


ment. 

The first European showing of 
Reo passenger cars was at the 
automobile show 
recently. 


Sicaatiaun Diiiaiia 
Mich., Feb. 


909 


Pontiac, 


28. Upwards of 1,400 
to attend. 


are 


The field men, too, were | 





master-mind | 
in | 


largely | Vermont, 


©o—- a 





Dan Eddins is smiling these days. 
company that started making automobiles in the late 1920’s, and is 
now safely established as third largest in the industry in sales. 


He can afford to. He heads a 


Sub-committee Overrides 


30-Hour Week Protests 


(Continued from Page 1) 


the American Federation of 
Labor. 

Senator Austin, 
was. the 
against the bill, it 

No change was made 


Republican, 
lone voter 
is reported. 
in the 


| measure as introduced originally 





| will render 


in Amsterdam | 


-The | 


| help 


by Senator Black, Democrat, of 
Alabama. This stipulated that 
no article can be transported in- 


| terstate which was produced in 
| any mine, quarry, 


mill, cannery, 
workshop, or factory employing 
(other than executive), at 
more than five days a week or 
six hours a day. 

Voting for the bill, which will 
be called up for action in the full 
judiciary committee Monday, 
were Senators Neely, McCarran, 
Hatch and Norris. Senator Hatch 
reserved the right to oppose the 
bill in the full committee or on 
the Senate floor, if he so chooses. 

Senator Austin stated that he 
a minority report to 
tne Senate if, and when, the sub- 
committee report is approved by 
the full committee. 

“TI am against this bill because 
it creates a statutory monopoly 
of practically all of the labor in 
the country,” said the Vermont 
senator, who is one of the few 


| Republicans re-elected in the last 


| senatorial 


Assn. of Wholesalers will hold its 
annual invitation dinner for retail 
merchants of the Pontiac area in 
the main dining room of the Pontiac | 
| Motor Co., Thursday evening, Feb. | 


expected | 


election. 

“It would deprive the laboring 
man of freedom to sell his labor 
for more than the limit fixed in 








the bill, the amount he could 
earn in 30 hours. His own ambi- 
tions, and capacity for additional 
enterprise, apparently, would not 
matter.” 


Senator Austin said he further 
protested because proponents of 
the plan would make it a continu- 
ous program, progressively re- 
ducing the hours of labor. 

Although Rep. Connery, demo- 
crats, Massachusetts, has a 30- 
hour week bill of a different char- 
acter pending in the House, the 
labor committee chairman is wait- 
ing for the Senate to act on the 
Black measure before maneuver- 
ing his own proposal to the front. 

The new Black bill, more 
sweeping than the original, pro- 
vides for two-year enforcement of 
its provision, and proposes a $200 
penalty or three months’ im- 
prisonment for violation. 

The author declares that suffic- 


ient flexibility is permitted 
through the proviso: “That upon 
the submission of satisfactory 


proof of the existence of special 
conditions in any industry in- 
cluded herein, making it neces- 
sary for a certain person to be 
employed more than five days in 
any week or more than six hours 
in any day, the Secretary of La- 
bor, or his duly selected represen- 
tatives, may issue exemption per- 
mits with respect to such per- 
ee 





Breaks Records in Hudson 





Sir Malcolm Campbell, holder of the world’s one mile straightaway speed record, won some new laurels 
for himself and Hudson last week, turning up better than 82 miles an hour for a new class record in a 
Hudson sedan at Daytona Beach, Fla. 


pares Deatens 
Hold Meeting; 
Elect Officers 


Denver, Colo., Feb. 22.— The 
first annual convention of the 
newly formed Colorado Motor 
Car Dealers’ Assn. was held Feb. 
15. Nearly 200 motor car deal- 
ers were present when the meet- 
ing was called to order by M. B. 
Mahoney, chairman. 


The by-laws of the new Col- 
orado association were read by 
Tom Braden, secretary DADA. 
These by-laws point out thaf the 
newly formed organization has for 
its purpose the furthering of the 
industry in the state in every way 
possible and that it will serve as 
a connecting link between the 
dealers of Colorado and the na- 
tional association. The associa- 
tion will be operated by 15 di- 
rectors to be elected at each an- 
nual convention. From this group 
the officers will be chosen by the 
members of the board. The state 
code advisory committee is also 
to be elected at the annual con- 
vention. The state is divided into 
12 sections with Denver district 
getting three members on the 
board with one each from the 
other districts. Fourteen mem- 
bers of the board are to be new 
car dealers, while the other mem- 
ber must be engaged exclusively 
in the buying and selling of used 
cars. A convention will be held 
each year between Jan. 2 and 
Feb. 15, the date to be set each 
year by the president of the or- 
ganization. Special meetings can 
be called at any time during the 
year if they are deemed neces- 
sary. 

H. D. McDonnell reported the 
work done by the state advisory 
committee during the past year. 
During the year, 100 state district 
meetings were held and a vast 
amount of literature pertaining 
to the code was sent out by the 
committee. 

The convention went on record 
as being against the 30-hour week 
plan now being considered in 
congress. 


Officers and officials elected at 
the meeting include the following: 


NRA advisory committee: Tom 
Botterill, chairman; H. D. MecDon- 
nell; W. K. Hurd; Charles Green- 
hall; E. L. Stotler; R. F. Jones; 
Bert Oldham; H. W. Dixon; Richard 
Warren; L. G. Weinland; H. W. 
Chapman; S. D. Hall; W. J. Marks; 
and W. H. Alen. 

Officers: H. B. Mahoney, presi- 
dent; R. L. Jackson, vice-president; 


Tom Braden, secretary- treasurer. 


Campbell re 
Stock Hudson to 
New Speed Marks 


Detroit, Feb. 22.—Seven new 
official stock car records were 
established on the Daytona Beach 
sands last Monday when Sir Mal- 
colm Campbell, driving a Hudson 
sedan, fully equipped stock model, 
broke the previous flying start 
marks for one to five miles and 
one to ten kilometers. 


The records established by the 
Hudson stock models were: Fly- 
ing start mile, 88.2028 m.p.h.; fly- 
ing start kilometer, 88.207 m.p.h.; 
flying start five kilometers, 88.105 
m.p.h.; flying start five miles, 
88.051 m.p.h.; standing start one 
mile, 68.252 m.p.h.; flying start one 
kilometer in second gear, 70.319 
m.p.h.; flying start mile in second 
gear, 69.224 m.p.h. Excepting only 
the latter mark, which was seven 
miles an hour faster than the 
previous record, all of the new 
marks bettered the existing ones 
by approximately two miles an 
hour. The marks are official, the 
tests having been supervised by 
the AAA. 
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HAY the road is better than 
no car. 
* * * 

One-arm driving may have its 
compensations, but they don’t 
usually amount to enough to 

cover the ensuing damages. 







































James, Akron; K. H. Lansing, Philadelphia; D. M. Trepp, Seattle; B. C. Reber, San e * * 
Antonio; C. M. Zeff, Kenosha; C. Joyce, Toronto; Ira Alexander, Denver; R. H. Brown, 
Birmingham; J. H. Reed, Atlanta; Arthur Buck, Indianapolis; A. W. Williams, Louisville; AUTOBITUARY 


George Smedal, Minneapolis; James R. Lowell, Lincoln, Neb.; C. B. Barr, Bridgeport, 
Conn.; E. R. Tuttle, Des Moines, Iowa; F. L. W. Bennett, Sale Lake City, Utah; 
W. T. N. B., Milwaukee, Wis.; Roy Carmichael, Montreal, Canada; 

E. J. Nally, Toledo, Ohio 


He neglected to have 
His brakes adjusted. 
Fourteen ribs and 
A collarbone busted. 
* * *x 


The old chap who used to 
quote “it is more blessed to give 
than to receive,” now has a son 
who expresses about the same 
sentiment, in this way — “It is 
better to use the bumper than 
the fender.” 

* * Ed 

Never start a crap game when 
the boss is likely to drop in. He 
wouldn’t be the boss if he were 
not accustomed to making his 
point. 


Subscription: ONE YEAR $6, TWO YEARS $10, for United States and Canada, 
also exico, Cuba and Panama. To other countries, one year $9.00. Single 
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R One sacred pledge we make our friends here and 
mannee now. This publication, God willing and so long as it 
is in our charge, will never champion the cause of any 
individual or any corporation which is not for the best 
us interests of the automotive industry as a whole. Nor 
will its columns be used to spread gossip or inflame 
prejudice. It will confine itself to the up-building of 
the industry it is pledged to serve, wholly through the 
dissemination of NEWS which is timely, authentic and of value. 
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Let’s Get Started Right 


URING 1934 a number of dealers resorted to the old, 
old practice of registering new cars in their own 


* * * 


There are two kinds of sales- 
men in the automobile business— 
the fellow who usually gets what | 
he wants, and the one who never | | 
wants much. 


names or names of employes in order that at the end of na omnes | 
each month they would hold the registration leadership] yoror CARA device that is ) | i 
in their respective communities. This practice certainly | used as ballast for balloon tires. | |] | HAN 


* * * 


does not sell one more car than would be sold under 
normal conditions. In a sense it is a form of unfair com- 
petition, and the penalty of such leadership often may 
exceed the advantages. 


numerous as motor cars, the ar- 

mor plate makers will certainly | 

give the roofing manufacturers 

some mighty stiff competition. 
* * * 






























We are now starting on a new year. We think the 
industry as a whole joins us in saying: “May the best 
car and the best sales organization win.” The closing of 
the year will washout any imaginary gains made by false 
registrations and the dealer who indulges in this practice 
may then find that he has a number of vehicles to dispose 
of which are actually second hand, and at the same time 
he may find that he has invested a lot of money in worth- 
less registration fees which he could have put into his 
bank roll. Let’s get started right. 


* * * 


That Thirty-Hour Week 


ROPONENTS of the Black 30-hour a week bill were 

given considerable encouragement this week when the 
measure was reported favorably by the Senate Sub-Com- 
mittee and now goes to the Senate Judiciary committee for 
action Monday. This action was taken by the Senate 
Sub-Committee in the face of strong opposition by in- 
dustry and in spite of the fact that the bill lacks 
administration support. 


The dangerous part of this measure lies in its quick 
appeal on the basis of being a logical answer to our pres- 
ent unemployment problem. This logic, however, will not 
stand analysis. A casual study of our employment prob- 
lem may lead to the acceptance of the theory behind the 
Black bill which is, apparently, that the amount of avail- 
able work has decreased while the number of available 
workers has increased or remained constant. Hence, the 
solution as outlined in the Black bill is to divide the avail- 
able work among the available workers and presto the 
problem is solved. This may work beautifully in dividing 
marbles, but dividing work is more complex. 


If each of our citizens today were in a position to buy 
only the things necessary for the comfort and welfare of 
his family our industry and agriculture would be running 
at top speed to meet the demand. If each could afford to 
buy the many additional things he would like to have 
immediate expansion would be necessary. But if, as pro- 
posed in the Black bill, we reduce the purchasing ability 
of those now able to buy the things they need plus a few 
things they would like to have, by reducing their permis- 
sable working hours, we merely reduce everyone to level 
of being unable to buy even necessary things and industry 
and agriculture will languish. 


We trust that the Senate will see the fallacy upon which 
this legislation is based. The entire industry, dealers as 
well as makers. must not ease their efforts to bring this 
angle of the question before the Senate. The Black bill 
would merely starve the worker to death to keep him 
from dying of hunger. 


In some instances salesmen 
should be spelled sailsman with 
the accent on the ail. 


* * * 


Don’t worry about putting too 
high a valuation on yourself. 
The only one who can really 
check your estimate is the fellow 
who is willing to pay your price 
to find out. 


* * * 


QUEER QUERIES: 

Dear C. K.: My motor starts 
a loud, grumbling noise when- 
ever I climb hills or accelerate 
quickly. What is the cause of 
it?—Loony Lem. 

Dear Lem: Grumbling is usu- 
ally a sign of just pure laziness. 
I suppose it growls, too. If it 
does, a good way to stop it and 
show that you mean _ business 
is to choke it a couple of times. 

* a * 


In these days, when a man 
complains that his car is missing, 
it’s hard to tell whether he re- 
fers to ignition or pedestrians. 

ok *” * 


The best way to control a skid 
is to exercise a little self control 
before it starts. 

* oe + 


It is said that the Auto Sec- 
tion of the Ananias Society is 
composed of two per cent plain 
liars and ninety-eight per cent 
those who have bragged about 
their gasoline mileage. 

cd + * 
HAMMER SONG 

Knock! Knock! Knock! 
This “Get It Fixed” stuff is the 

bunk 

Let it hammer and pound, 

While you drive it around, 
You can always find buyers for 

junk. 

Knock! Knock! Knock! 
Every line that competes with 

your own 

Forget your own praises, 

To give others blazes, 

And pick out your business head- 
stone. 
7” » ad 


There appears to be consider- 
able difference between common 
honesty and trying to get a high 
allowance on the old car. 


be observed upon request. 
Airports 


think it very interesting. 


port at Raleigh, N. C. 


(Ford) Statesville, N. C. 


(macadam).—G.M.S. 


A Truck Code 


Every issue of the Automotive 
Daily News is anxiously awaited by 
myself in the hope and anticipa- 
tion that it will contain something 
of a definite nature in regard to the 
motor vehicle retailing trade code 
for commercial cars above three- 
quarter ton capacity. 

At the National Convention, when 
the matter was brought up by Reed 
Lane, it was disposed of in one or 
two sentences to the effect that we 
would be given the code in the 
very near future. The enthusiasm 
at the convention, after Mr. Lane’s 
statement, was the wildest displayed 
during the entire convention, but up 
to this date I haven’t seen an item 
of any kind in the Automotive Daily 





SOMEBODY STOLE THE 
ROAST OF BEEF/ 








“Johnny Came to Our House 
If aeroplanes ever become as And Stole a Roast of Beef.” 


In This Corner 


The views expressed in this column are those of our readers 


and do not necessarily coincide with those of the editors. Readers 
are invited to use this space for voicing their opinions or ideas. 
Anonymous contributions will not be accepted but confidence will 


































“Being a consistent reader of 
your paper, I rarely miss your 
‘Word in Edgewise’ column, and 


“However, in the issue of Sat- 
urday, Jan. 26, 1935, on page 25 
you state that you were served 
sandwiches and coffee while flying 
over Virginia and shortly thereafter 
were landing in the ‘Red Clay’ air- 
port of Raleigh, N. C. I do not 
live in Raleigh but am a Tar Heel 
and have been flying airplanes since 
1925; therefore I take exception to 
your reference of the Red Clay Air- 


“I flew to Raleigh during the 
early fall of 1934 for the dedication 
of this one-half million dollar air- 
port and at that time they had fine 
hard surfaced runways and _ the 
cleanest hangar of any airport I 
have visited. It is possible that with 
high priced tobacco, in that section, 
they have plowed up the hard sur- 
face runways preparing for a crop, 
but I am most sure they have not 
and that either this good North 
Carolina air or the coffee sipped 
over old Virginny intoxicated you. 

Trusting that you will have the 
occasion to fly South again or prob- 
ably drive through out state—J. 
A. Deaton, Carolina Motor Co., 


Reader: Pilot Deaton and all 
loyal citizens of South Carolina can 
well be proud of the modern air- 
port at Raleigh and we are both 
right because although the field is 
red (clay?) the runways are black 
















































{ 
A E 
IS 
TiN 


wT? TE 
@a 
















































News which refers to the truck code 
and cannot understand your dis- 
interest in not keeping your large 
subscription list posted upon what 
is being done in this regard. Let 
me submit to you two specific in- 
stances in which the truck code 
would have been of great value to 
the writer: 

Yesterday I called upon a concern 
that supplies our factory with 
enough material to constitute 50 
per cent of their sales and in the 
natural course of events would be 
exercising good business judgment 

(Continued on Page 14, Col. 1) 4 


“ua word in 


edgewise” 


By the Publisher 





Auto Still In a Pullman smoker 
Changing headed for South Bend 
Habits yesterday afternoon I 

learned quite a lot 
about a new trend in the food 
business and incidently some 
sales psychology applicable, I 
thought, to selling automobiles or 
for that matter hair pins. 


Talk about competition in this f 
man’s business, imagine what the Zz 
small retail grocer is up against; 
just about groggy from battling 
chain-stores all through the de- 
pression years he now finds him- 
self face to face with the “ware- 
house” type of food purveyor who 
sells at practically “wholesale 
prices” to the individual buyers. 
The only satisfaction the grocer 
can get is that the chain-stores 
and mail-order retail stores suffer 
even more than he from this 
type of “packing-house” market. 

ok am 7” 

THE “WAREHOUSE” plan is 
simple enough. All that is re- 
quired is a big warehouse or fac- 
tory building, preferably near a 
railway and adjacent to a park- 
ing lot of large area. The cus- 
tomer parks his car on the lot, 
and on entering the building is 


(Continued on Page 18, Col. 2) 
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HereareFactstoProveit! 


There is only one safe way to 
make a business decision—on facts. 
Consider these, in shaping your 
1935 plans: 


1. Hudson and Terraplane 
shot up among the first five 
of the industry in factory 
sales in 1934. 


2. Up to February 1, 1935, 
factory sales are 15,000 ahead 
of the same period a year ago. 


3. To date, retail sales from 
dealers’ showrooms are four 
times greater than in the 
same period last year. 


Here is the Reason 
Yes, Hudson and Terraplane are 
GOING PLACES! You have to 


go back four years to find the equal 
of this 1935 record. “‘But why?’’ 
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co 


Seated 


i Crowds gathered around the new Hudsons and Terraplanes—as they 
did at all the 1935 automobile shows 


7 


...and HUDSON sales 


are “going places,’ too 


That may be your question, and 
it can be answered in a very 


few words: 


Because Hudson and Terraplane 
dealers have everything to sell that 
buyers want to buy. 


They have the only cars in America 
with bodies ai/ of steel, even the 
roofs. With automobile engineers 
agreeing that steel alone can give 
complete protection—and with 
every car buyer demanding safety 
—that fact means sales. 


Why They Perform 


Bodies built as Hudson builds them 
are not only the strongest and most 
rugged ever known, but they are 
a structural part of the chassis, 
eliminating hundreds of pounds of 
needless, dragging weight in cars 
with motors of outstanding power 


and smoothness. 


The result is performance that has 


won for Hudson and Terraplane 


NM 
, 


| 


MN 


\ 
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the title of the greatest performing 
stock cars in the world. This year 
they’re greater than ever. Day- 
tona added proof of that to the 
scores of A. A. A. records already 
on the books. Such performance 


means sales. 


Hudson and Terraplane have the 
Electric Hand. It is the greatest 
mechanical improvement of the 
year—and has proved the greatest 
showroom attraction of the year. 
That means sales. 


Another Safety Reason 


They have Rotary-Equalized 
Brakes — five years of brake ad- 
vancementinasingle year. Quicker, 
smoother, stopping, 
proved in sensational police tests 


straight-line 


—another safety feature that 


means sales. 


Add to this list ruggedness, proved 
in the national 175,000-mile Rug- 


gedness Runs. Add economy— 


— 


| 
- 


\ 


i 


\ 


NN 
— Mkt. 


Sir Malcolm Campbell at the wheel of the Hudson 
Sedan he drove to new world records under 
A.A.A. supervision, February 11, 1935 
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another proven result of Hudson’s 
way of building cars. Add balanced 
riding; style that appeals to every 


eye, yet is not too extreme for any 
taste—and you have more sales. 


Dealers Are Joining 


These are some of the reasons why 
sO many new dealers are joining 
Hudson and Terraplane—to make 
money, with cars that are GOING 
PLACES! 


You can get all the facts, as they 
apply to your community, from the 
nearest Hudson and Terraplane 


distributor. Or write the factory. 


HUDSON MOTOR CAR CO. 


Detroit, Michigan 


AND LOOK AT THE PRICES! 
Hudson-built Terraplane, $585; 


Hudson Six, $695; Hudson Eight, 
$760; and up f. 0. b. Detroit for 


closed models. 















tract was legal. Previously he 
had held Ford bids could not be 
accepted. 

The war with Ford was begun 
by Gen. Hugh S. Johnson, while 
he was head of NRA. Ford never 
was charged with non-compli- 





| Blue Eagle Silent; 
Gov’t Buys Fords 





Washington, Feb. 22—-Henry) pany is also expected to qualify 
Ford, it appears, has come out for 2,500 cars for the War De- 
winner in the spectacular and partment. 
sometimes acrid argument long The first act of capitulation was 
waged between his company and| made late last fall when the In- 
the NRA over acceptance of the! terior Department purchased one 
Blue Eagle. | Ford as a “test” of the NRA rul- 

While Ford still has not signed ing. Nothing happened. It 
the code, all bars against his auto-| bought some more. Then the 
motive product have been virtu-, Agriculture Department pur- 
ally removed. chased 400 Fords. 

Government departments, once The test contract was awarded 
prohibited from buying Fords be-|the Northwest Motor Co., of 


to sign a certificate. 


On Mar. 14, 1934, President 
Roosevelt ordered that all bids 
on government contracts should 
be “accompanied by a certificate 
duly executed by the bidder stat- 
ing that the bidder is complying 
with and will continue to comply 
with each approved code of fair 
competition to which he is sub- 
ject.” 

The Bethesda company carried 
an appeal to the District of Col- 
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have ruled the award of the con-— 


ance, but he consistently refused | 



























| THE INQUIRING REPORTER 


sero 


Today’s Question 


see 









Do you approve the plan included in the automobile makers’ 
code for announcing 1936 cars in the period from Sept. 1 
to Nov. 30, with the first public showing held in New 
York late in October? Will this affect your 1935 
sales volume? 








PP AN nat 


X. R. Gill, president X. R. Gill, Inc., Studebaker, Dallas, Texas: 
“T like the plan of announcing 1936 models between Sept. 1 and Dec. 1, 
and holding the first public show late in October. Such plan prob- 
ably will curtail 1935 sales, but it would more than likely increase 
sales in 1936. The proposed change would put new cars on the 
dealers’ floors in time for holiday buying as well as at time when 


cause the Detroit motor company , Bethesda, Md., Ford dealer, which 
refused to sign the NRA code,’ presented a certificate of compli- 
have purchased 435 Fords in re- ance with the code. The NRA 
cent weeks. | compliance division held it could 
The Department of Agriculture not take action until a formal 
bought 400 of them, the Interior complaint had been made. 
Department the remainder. The contract was on a stand- 
The Department of Commerce ard government form, “with no 
is reported to be open to accept- strings attached.” Comptroller 
ance of Ford bids and the com- General McCarl was reported to 































































umbia Supreme Court, which up- 
held Roosevelt and Johnson. 

With the passing of the John- 
son regime and appointment of 
a seven-man NIRA board the air 
gradually cleared. The dispute 
was allowed to lapse. Now Ford 
seems to be back in good stand- 
ing with the Government. 


‘cotton money’ still is in circulation. It would mean heavier sales 
of new cars late in the year.” 
* oa * 


James V. Adley, Adley Co., Graham-Paige, Bridgeport, Conn.: “If 
the fall announcement plan does not mean that another series will be 
introduced later on, I am in favor of it. With good weather we 
should be able to sell a lot of cars during the fall months and our 
1935 volume would be improved materially. However, if the manua- 
facturers plan to introduce two models within one year there is 
bound to be considerable chiseling on the earlier models.” 


~ Mr. Car DEALER 


ASK YOUR MANUFACTURERS OR DISTRIBUTORS 
OF YOUR CARS WHAT THEY THINK OF 


* * * 


H. E. Foukrod, sales manager Dallas Motors, Inc., Pontiac, Dallas, 
Texas: “I prefer the present arrangements for announcing new 
models and holding the first public show. I believe the proposed 
change, while aiding the manufacturer, would upset the early Fall 
market for the retailers and in this section that period of the year 
is a good one for automobile buying. The proposed change certainly 
would curtail 1935 sales.” 


* * * 


William J. Gruber, F. L. Mills Co., Studebaker, Bridgeport, Conn.: 
“If the plan results in two separate series being introduced during 
the year I would oppose it, because buyers would become discour- 
aged if their new cars were outmoded too quickly. Many who would 
ordinarily buy in the fall would put off their purchase, if they knew 
that another model was coming out in the spring. On the other 
hand, one new model a year introduced in the fall as now provided, 
would definitely stimulate business in what is now out-of-season. I 
believe that our 1935 sales will be increased materially by the new 
plan.” 


EIGHBORHOOD SELLIN 


* * * 
E. C. Camp, sales manager Perry Motor Co., Dodge and Plymouth, 4 
Dallas, Texas: “I favor remaining on the schedule for announcing be 


new cars so long in force. The automobile buyers are accustomed 
to this plan. The changes proposed in the code would certainly slow 
down sales in the Fall, the best buying season here. It would 
hamper sales for the last four months of the year unless manufac- 
turers are certain they can put the new models on retailers’ floors in 
good numbers in October and November. It would result in reduc- 
tion of sales this year. That, of course, might be overcome in 1936.” 


* x * 


James R. Cochrane, Cochrane Chevrolet Co., Bridgeport, Conn.: 
“An announcement on Nov. 15 would give us six weeks additional 
selling time during the expiring year, and would be definitely worth 
while. I believe the change will step up our 1935 sales considerably, 
although it is difficult to predict how it will effect 1936. I would not 
favor an announcement before Nov. 15 because an earlier introduc- 
tion would cut into summer business. September and October should 
be devoted to cleaning out the old models.” 





TYPE 58 TYPE 56 


@ They have been watching this new method will have a very important bearing upon its 
success. There are certain essentials. 24- 
HOUR SALES APPEAL is one. Your station 


must sparkle, night or day. It should shout 


of selling cars. Most of them are dissatisfied 








Machinery Sales 
Show Gains as 
Plants Modernize 


with motor row selling. And what makes them 


dissatisfied is the success that so many dealers Com ing Events 


are having in the new type of neighborhood ‘‘Here’s real service of every kind.’’ Then it 





establishments. helps increase your prospects and your sales. FEBRUARY 


25-Mar. 3—Canton, o. Automobile 
Klein-Heffelman-Zollar Bldg. 

23-27—Evansville, Ind. Automobile Show 

26-Mar. 2—Deadwood, 8. D. Black Hills Auto 





Write for their frank opinions. Surely they For the car manufacturer, for distributors Show 


(Continued from Page 1) 


have not been able to bring pro- 


and dealers, Austin offers a special promotion 
duction abreast with demand. 


will give you the benefit of their experiences. 


9 i i i i i mobile Sho Dead 1 : s e 
It’s likely that they can give you examples of plan which will definitely step up car sales. ad —— oa re ee While this business is not large, 
dealer successes and tell you why and how It includes effective co-operation. Without Dealers’ Assn, Annual Automobile Show | it is heavier than last year and 
; ; gee ; : ; Arkeon Dance Academy indicates that motor manage- 
these new stations have increased car sales. obligation Austin engineers will gladly present sition 
6-9—Knoxville, Tenn. Automobile Show the extensive car buying volume 


Get all the information you can regarding facts and figures. There are extra advantages in 


which has been witnessed since 
the first of the year. 


More significant is the pick-up 


7-9—Oswego, N. Y. Automobile Show 


7-10—Ottumwa, fa. Automobile Show 


; 
ments were not quite prepared for 
7-10—Kenosha, Wis. | 


this important change in car selling. There is the building of ten or more stations at a time. 


Automobile Show 


one thing sure—the design, the choice of mate- Austin Offices in every section of the country 


9-16—Bridgeport, Conn. Automobile Show in sales of machinery for miscel- 
rials and the construction of your new station are ready to assist in every possible way. 9-16—Minneapotie, Min ebeanneapolis Aus /laneous industrial purposes quite 


apart from the motor industry. 
Sales offices report that second 


Show, Minneapolis Auditoriuin 
15-24—Geneva, Switzerland. Twelfth Interna 


SERVICE STATION DIVISION tional Automobile Show. Palais de | hand stock, which has been kick- ' 

T H E A U ST | N C 0 M P A N Y 0-08 Fort Wort ™ ‘ : 2 lige seed 4 at town a are 
° —F or ol . . nnua utomobile ; ids : a 
Show. liquidated and threw their equip- i 





ment on the market, is pretty well a 


16-23—Mankato, Minn. Mankato Auto Dealer 
cleaned up. ' 


Assn., Annual Automobile Show. A) 
mory. 
17-19——New Orleans, La, 





Engineers and Builders 
National Headquarters 
16112 Euclid Ave., 





Offices in Principal Cities 
Detroit, Michigan 





Antemebiie Ghee Sales of industrial machinery f 








Cleveland, O THE 2842 West Grand Blvd. auspices Times - Picayune. Municipa | are not as heavy as inquiries, as 

TYPE 59 ce AUSTIN METHOD Auditorium. might be expected, but an increas- 

ears : APRIL ing number of inquiries are being 
nsl i 3 

22—New York, N. Y. American Chemical = a into orders. Small 

Society, Semi-annual Meeting. plants, which have been com- 






pletely out of the market for 
equipment for years, are now 
buying in a modest way. The farm 
equipment end is _ particularly 
good, it is reported here, but aside al 
from the motor industry and its 
contributory companies there are 
no single industries making ex- 
ceptionally heavy purchases. 


22-26—Chicago, tll. Illinois Automotive Assn., 
Maintenance Show. 






MAY 


28—San Diego, Calif. California Paeifk 
International Exposition. 







JUNE 


16-20—White Suiphur Springs, W. Va. 
Summer Meeting. The Greenbrier. 









SAF 
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/CHEVROLET/ 


SELL CHEVROLET 


and you profit from 


THREE VOLUME MARKETS 








° 1 ° 
The New 
MASTER DE LUXE 
CHEVROLET 


Aristocrat of Low-Priced Cars 






\ PLENTIFUL supply of good prospects being the key to 


financial success in the automobile business, Chevrolet 







dealers have a three-fold opportunity to build profits in 1935. 
The Chevrolet Triple Franchise offers high prospect potential 

° 2 « 
in three distinct automotive markets. And each is a VOLUME 


MARKET because Chevrolet is the world’s largest builder of The New 


both passenger cars and trucks. The Low-Price Range of Cars STANDARD 
is covered by the New Master De Luxe, the finest Chevrolet ever CHEVROLET 


created. The Lowest-Price Range of Cars is served by the New World’s Lowest-Priced Six 





Standard, lowest-priced Six in the world. The Low-Price Range 
of Trucks is blanketed by Chevrolet Trucks, fastest selling and 3 
. os 


lowest-priced trucks in the world. Naturally, three sources of A COMPLETE LINE 


sales, instead of one, give Chevrolet dealers greater opportunity of 


for profitable year ’round business. HALF-TON AND 
1%-TON TRUCKS 


CHEVROLET MOTOR COMPANY, DETROIT, MICHIGAN 3 
World’s Lowest Prices 


A Division of General Motors 


CHEVROLET 














ithe 4 th Dimension 


The News of Automotive Advertising 


MRE than 250 billboards in strategic positions are 
being used to give impetus to the current traffic 
safety campaign of the New York police department. The 
signs carry safety messages to drivers and pedestrians. 
Co-operating in the movement to make New York 
streets safer, are the Colonial Beacon Oil Co., which fur- 
nished the posters, and the General Outdoor Advertising 


Co., which donated the billboards. The campaign is under 
the direction of the Nationalo—— — 


Bureau of Casualty and Surety | ranked fourth in expenditures for 
Underwriters. a | broadcast time. The industry 
Le « | was outranked only by drugs and 

Buick in a Background of Beau- | toijet goods, food, onal petreleumn 
tiful Babies might well be the and lubricants. 
title of a current advertising | . a 
campaign featuring a full page| 
of scenes from pictures in which 
Buick took part. 

The new campaign points out 
that in a large number of moving 
pictures Buick is chosen as one 
of the stage properties. 

* * a 


James Adams, of McManus, 
John & Adams, will address the 
Poor Richard Club, in Philadel- 
phia, Feb. 28. The club is one of 
the oldest advertising clubs in| 
America. The address, “A Look 
Into the Crystal Ball,” will be 
broadcast over the NBC. 


* * * 


A compilation of national ad- 
vertising expenditures made by 
Advertising Age reports that Gen- 
eral Tire led the rubber company | 
parade in amount per dealer. 

General’s expenditure for 1934, | 
of $229,075, ranks fifth in the in- | 
dustry, but first in terms of deal- | 
ers. 


A new Plymouth sales cam- 
paign will give every Plymouth 
| salesman five corrected addresses 
|of persons in his neighborhood 
owning competitive cars that 
| should be replaced. The factory 
is standing half the cost of the 
| printed literature, including two 
| four-color mailing pieces, a sales- 
man’s handbook, and complete 
order forms. 

* 


* # 


DIMENSIONETTES Robert 
Copeland, for seven years auto- 
mobile editor of the Chicago 
Herald and Examiner, has joined 
the copy staff of Erwin, Wasey & 
Co....Col. Garritt C. DeHeus, 
Howard M. Landgraf, and Clar- 
ence F. Schilke, formerly of the 
executive personnel division of 
Freeze-Vogel & Crawford, Mil- 
waukee advertising agency, have 
joined the staff of Klau-Van Piet- 
erson-Dunlap Associates, Inc., of 
| Milwaukee....George Bijur, for 
| the past two years director of 
publicity and sales for L. Bam- 
berger & Co., Newark department 
store, will soon join the Columbia 
out studies constituting an an-| Broadcasting System, as director 
alysis of motor car value and | of sales promotion....Carl E. Wid- 
essentials. | ney has entered the Detroit office 

- 8 & (of J. Stirling Getchell, Inc. He 
was with Lord and Thomas for 
five years. 


* + 7 
Hudson Motors of Canada, Ltd., 
commissioned Carl Mangold to 
create a series of dramatized cut- 


The exhibit was displayed in a 
modernistic theatre at leading) 
Canadian shows, and a traveling 
sidewalk carried the spectators 
on a three-minute tour. Unique in | 
the display was the fact that no- 
where, except over the entrance 
to the theatre, did the name Hud- 
Son appear. The studies dealt 
with Performance, Power, Safety, 
Economy, Durability, Comfort, 


Memphis Ford Plant 


Begins Assembly Work 
Memphis, Tenn., Feb. 22.—As- 
sembling of new cars at the 
Memphis plant of Ford Motor Co. 
began Wednesday and first com- 


2 pleted units since resumption 
a eeenee, and Style. A pam-|turned out Thursday. The "eae 
phiet given out at the time ad- equipment is being tested and 


vised prospective buyers to try 


and then decide. 
* * ” 


later the assembling will be on a 
| larger scale. 

The larger part of the 2,000 
employes will start work Mar. 1, 
when daily output will be 250 to 
300 units per day. 


Madison Nios 


Madison, Wis., Feb. 22.—An at- 
tendance of 8,750 was reported for 
Madison’s four-day auto show which 
closed Feb. 17 in the Fuller and 
Johnson Bldg. Fifteen motor car 
dealers participated in the event 
sponsored by the Madison Auto- 
motive Assn. 


NBC has just released figures 
reporting an increase of 46.8 per 
cent in daytime sponsored hours, 
which now total 38 per cent of 
all bought time. 

In 1933, daytime sponsored 
hours aggregated 27,252, but in 
1934 this figure jumped to 40,018. 
Daytime revenue now nets 23 
per cent of NBC’s sale. 

as + * 


Simultaneously, NBC reported 
that the automotive industry 





Aid in Safety Drive 


eo TRAF a 


MPAIGN - 





General Outdoor Advertising Co. contributed the space, and Colonial 
Beacon Oil Co. paid for the posters being used in Metropolitan New 
York’s safety drive. Police Com. L. J. Valentine (right) is congratu- 
lating Hayden Hayden, artist, designer of the poster. C. A. Snyder 
(left) Colonial Beacon Oil Co., and Harald Fowler, first deputy 
police commissioner, watch the unveiling ceremonies, 
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Apparently, Buick is playing opposite Dick Powell in this scene from 
Radiator ornaments such as this are not, 


“Gold Diggers of 1935.” 


however, standard Buick equipment. 


Wants Permanent Board 


To Settle Labor Trouble 


(Continued from Page 1) 


similar bill in the last session of 


Congress. 


The new Wagner bill amplifies 
the collective bargaining guaran- 
tees of the National Industrial 
The sponsor said 
that “employes attempting in good 
faith to exercise their liberties 
under Section 7-A have met with 


Recovery Act. 


repeated rebuffs.” 


The present measure does not 


have administration support and 


promises to become one of the} 
most controversial matters before 


Congress. 


“The temporary Labor Rela- 
tions Board set up last spring,” 
Senator Wagner told the Senate, 
“is gradually but surely losing its 


effectiveness because of 


its 


in- 





ability to enforce its decisions.” 

The latest Wagner bill would 
set up a permanent national labor 
relations board of three members 
to supervise the settlement of 
labor disputes. 

“The National Labor Relations 
Bill which I now propose,” said 
Senator Wagner, “is novel neither 
in philosophy nor in content. It 
merely provides that employes, 
if they desire to do so, shall be 
free to organize for their mutual 
protection or benefit. 

“The bill does not encourage 
national unionism. Most impor- 
tant of all, it does not even coun- 
sel any employe to join any union 
if he prefers to deal individually 
with his employers.” 





Retail Finance 
Dollar Volume 
Shows Increase 





(Continued from Page 1) 


daily average figures with each 
business day of the week weighted 
according to the relative volume 
of business as determined by ex- 
perience in the trade. Compari- 
son of January, 1935, with the 
same month of previous years 
and the percentage changes from 
December to January in past 
years are shown below. 
Comparisons of January, 1935, With 
Same Month of Previous Years 
January, 1935, was: 


84.6 per cent higher than January, 1934 
88.0 per cent higher than January, 1933 
52.0 per cent higher than January, 1932 
12.5 per cent higher than January, 1931 
18.3 per cent lower than January, 1930 
24.6 per cent lower than January, 1929 


December-January Changes; Per- 
centage Change From December 
January, 1935 . ° ‘ 
January, 
January, 1 
January, 193 
January, 1! 


financing are based upon figures 
reported to the Bureau of the 
Census by a sample group of 
large finance companies that have 
been in continuous operation since 
1929. The dollar volume of these 
organizations represents over 
three-fourths of the business 
| written by all finance companies 
| reporting to the bureau. 





Appoint Brasseale 


Detroit, Feb. 22.—G. T. Curry, 
manager of the Atlanta region of 


the Dodge sales organization, has 
announced the appointment of S&S. 
S. Brasseale as district representa- 


tive in the newly created Mont- 
gomery district of the Atlanta re- 
gion. 














A MESSAGE TO AUTOMOBILE SALESMEN 


There are a number of automobile salesmen in this country who have 


the business ability as well as the sales ability to be in business for 


themselves. A great many of our most successful distributors and 


dealers today, came from the ranks of the retail salesmen. 


Now is a most opportune time for a salesman to give serious con- 


sideration to the establishment of his own business. A tremendous 


number of automobiles are going to be sold during the next few 


years and automobile dealers are going to make handsome returns 


on their investments. 


If you are one of these automobile salesmen who have the ambi- 


tion to own your own business I would like to talk to you. The Auburn 


line for 1935 has enjoyed an extremely satisfactory public accept- 


ance, making this year a most promising one for Auburn dealers. 


There are some desirable locations available for the establishment 


of Auburn dealerships, possibly one in your own locality. 


I really feel it would be to your advantage to drop me a line today 


and let me tell you more about the possibilities of your establish- 


ing your own successful business with Auburn. 


President 


AUBURN AUTOMOBILE COMPANY, AUBURN, INDIANA 
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SIR MALCOLM CAMPBELL 
SETS NEW RECORDS IN 
CARTER-EQUIPPED HUDSON 

















Congratulations to Hudson and Sir 
Malcolm Campbell upon these 


new records... 





CARTER CARBURETOR CORPORATION 


2834-56 N. Spring Avenue - St. Louis, Missouri 
Division of AMERICAN CAR & FOUNDRY COMPANY 









APEM Charg 
On Parts Code Authority 





Attack 


es 





Detroit, Feb. 22.—Charging that 
other code authorities are at- 
tempting to break up the auto- 
motive parts and equipment code 
and force it to operate under their 
regulations and dues, the Auto- 
motive Parts and Equipment 
Mfrs. will conduct a public hear- 
ing on a proposed new definition 
of its code in Washington, Feb. 
27. 

The APEM in its charges names 
the National Electric Mfrs. Assn., 
the gray iron foundry industry, 
and the non-ferrous foundry in- 
dustry, among others, as leading 
the attack on its code. 

The APEM has sent out a bul- 
letin requesting its members to 
be present at the hearing and 
“help the code authority in com- 
bating the claims of these other 
codes.” 

Following is the proposed new 
definition for the automobile parts 
and equipment code: 

The term “Industry” as used here- 
in is defined to mean the business 
of the production and/or manufac- 
ture and/or the sale as a manufac- 
turer of products especially designed 
for and used mainly as automotive 
parts and/or equipment including, 
but without limitation, the follow- 
ing: 

(1) Original equipment—automo- 
tive parts and/or equipment sold or 
especially designed for ultimate sale 
to any manufacturer and included 
by him as standard or optional 
equipment in his own finished prod- 
uct excepting, however, 

(a) Rough castings and/or rough 

drop forgings of any material. 

(b) Rubber tires and tubes. 

(c) Electrical storage and wet 
primary batteries. 

(d) Brake lining and/or clutch 
facings excepting only fric- 
tion elements made exclusive- 
ly of metal or wood. 

(e) Anti-friction bearings of the 
ball or roller type or any of 
their several parts. 

(f) Incandescent lamp bulbs. 

(2) Accessories—automotive parts 
and/or equipment not usually in- 
cluded by the manufacturer as stand- 
ard equipment. 

(3) Replacement parts — automo- 
tive parts used as replacement for 
original equipment and/or acces- 
sories as defined in paragraphs (1) 
and (2). 

(4) Automotive electrical products 
—electrical products as defined in 
paragraphs (1), (2), (3) above. 

(5) Automotive shop equipment— 
machine tools and apparatus de- 
signed for and used in the main- 
tenance, testing and/or repair of a 
motor, industrial, marine or air- 
eraft vehicle or internal combustion 





engine and usually sold for use in 


reconditioning same, air compres- 
sors of ten (10) horsepower and 
under for every purpose and ex- 


cepting electric tools not exclusively 
applicable to motor car and internal 
combustion engine repair and/or re- 
conditioning. 

(6) Automotive service tools— 
hand tools designed especially for 
and mainly used with shop equip- 
ment tools or apparatus as defined 
in paragraph (5) above, or in the 
maintenance, repair or adjustment 
of an automotive vehicle and/or 
automotive internal combustion en- 
gine. 

(7) Internal combustion engines 
—the production and/or manufac- 
ture for sale of internal combustion 
engines, including engines in and 
for the operation of automobiles, 
trucks, tractors, truck-tractors, port- 
able air compressors, military tanks, 
and combine harvesters, and such 
other allied products as are natural 
affiliates, and/or parts thereof, ex- 
cept 

(a) Engines and/or parts there- 

of, produced and/or manufac- 
tured in another industry for 
use in and for the operation 
of the products of such in- 


dustry. 

(b) Aircraft engines, and/or parts 
thereof. 

(c) Injection type fuel oil burn- 


ing engines, and/or parts 
thereof, used in and for the 
propulsion of ships and other 
floating equipment. 

Injection type fuel oil burn- 
ing engines, and/or parts 
thereof, used in and for the 
operation of rail cars and 
locomotives. 

Injection type fuel oil burn- 
ing engines, and/or parts 
thereof, used on permanent 
stationary foundations. 

Slow speed engines and/or 
parts thereof, such as are pro- 
duced and/or manufactured 
for sale by the oil well pump- 
ing engine industry. 


(d) 


(e) 


(f) 


(z) Slow speed engines and/or 
parts thereof, such as are pro- 
duced and/or manufactured 
for sale by the gas engine in- 
dustry. 

In addition, the production 

manufacture of engines by 
equipment manufacturers 


the 


is 


or 
farm 


excluded from the manufacturing | 
provisions of this code but the| 
marketing and trade practice pro- 
visions shall apply to all engines | 
sold by such farm equipment man- 
ufacturers for all purposes other 
than for use on the farm. 
“Injection type fuel oil burning 


engine” is defined to mean any in- 
ternal combustion engine utilizing 
any liquid fuel other than gasoline, 
injecting such fuel under pressure 
into the combustion chamber or 
chambers of said engine. 

The above definition includes all 
operations of a member of this “In- 
dustry” in the manufacture of parts 
for his own finished products 
whether or not covered by the defin- 
ition of any code or codes which 
have been approved by the President 





9 
yg 
7 
ey 
Ps 
pat 
ey 
te < 
~ sy 
\ 
ee 


and/ | 





or which may be so approved; and 
providing further that this defini- 
tion shall not include any products 
hereinabove described which are 
produced and/or manufactured by a 
member of another industry for use 
exclusively in his own finished prod- 
uct. 


Indianapolis Dealers 
Attack Credit Plan 


Indianapolis, Ind., Feb. 22.— 
Approximately 500 automobile 
dealers numbering from all parts 
of the state attacked the state 
administration’s consumer credit 
program in the state legislature 
in a public hearing here this 
week. The committee on banks 
and financial institutions was told 
certain parts of the bill were un- 
workable. 


The dealers charged the meas- 
ure requiring the licensing of all 
installment dealers who charge 
more than eight per cent interest 
a year would result in a greatly | 
increased overhead, retard de- 


velopment of the installment sales 
industry and give an autocratic 
power to the state department of 
financial institutions. 
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Output Figures Broken 
Into ‘Per Capita’ Style 


Detroit, Feb. 22—The automo- 
bile industry at the present time 
is producing enough cars every 
day to supply every man, woman 
and child in Redwood City, Calif., 
with a new car. Daily output 
has passed the 12,000 mark to 
meet a strong consumer demand. 


In one week, the week ending 
Feb. 16, the industry turned out 
82,119 passenger cars and trucks, 
almost enough to provide every- 
one in Savannah, Ga., with a 1935 
car. Production for February, 
expected to reach 350,000 units, 
would supply every person in 
Jersey City, N. J. 


On the basis of present pro- 
duction schedules, the industry 
hopes to manufacture over 1,000,- 
000 new cars during the first 
quarter this year. This would 
motorize the population of Cleve- 
land, Ohio. 


These interesting facts on auto-| 


mobile production were presented 
today by D. S. Eddins, president 
of the Plymouth Motor Corp. 
Eddins said that production has 
been stepped up to meet a na- 
tion-wide consumer demand for 
the new cars. He said that the 
Plymouth factories alone are pro- 
ducing 2,000 cars daily to fill a 
February schedule that would 
supply every citizen of Lexington, 
Ky., with a new Plymouth. 


Add More Workers 
La Crosse, Wis., Feb. 22. — In- 
creased business at the local Allis- 
Chalmers Mfg. Co. plant has re- 
sulted in maintaining two shifts of 
workers. The plant here had a 
book business of $405,325 for 1984 
as against $125,445 in 1933, accord- 
ing to E. W. Schuttenhelm, office 
manager. At present about 170 are 
employed at the La Crosse plant, 
but by spring it is expected 250 

or more will be on the payroll. 














MR. AUTOMOBILE DEALER, 


@ You’d offer only those that had covers bound onto them. People 


expect a cover when they buy a book. If you displayed only the inside 


pages and told the customer you would have to send a special order to 


the publisher to get the same volume with a cover on it, you would 


very probably lose the sale to a competitor who could supply the whole 
thing without delay. That’s the way it is with Safety Glass. People 
expect it ALL-AROUND. Even if a customer agrees to wait while you 


send a special order to the factory, you are giving him days or weeks of 











Machines Need | 
Craftsmen With 
Much Training 





New York, Feb. 22.—The funda- 
mental value and importance of 
the modern craftsmen and the de- 
velopment of the Fisher Body 
Craftsmen’s Guild was explained 
by W. A. Fisher, president of the 
Guild and vice-president and di- 
rector of General Motors, in a re- 
cent radio broadcast. 

Fisher pointed out that the pop- 
ular conception of machinery 
leads the belief that craftsman- 
ship is waning and has no place 
in the modern scheme of manu- 
facture. The average observer 
notes no examples of co-ordina- 
tion of hand and brain and 
promptly dismisses machinery as 
responsible for the death of 
craftsmanship, he said. 

Below the surface of the mod- 
ern manufacturing plant, Fisher 
explained, is a vast body of crafts- 
men who design these machines. 
Work of this kind, he says, re- 








quires more thoroughly trained 
minds and hands than ever before. 

The Craftsmen’s Guild, said 
Fisher, was instituted to train 
youth in the modern phases of 
craftsmanship, so that the ma- 
chines they produce will, in turn, 
produce more and better products. 

“In spite of electric eyes, remote 
radio control, and new and more 
cunning machines,” Fisher con- 
cluded, “there will always be need 
for craftsmanship as long as there 
are human beings in the world.” 


Successful Auto Show 


Closes in Youngstown 
Youngstown, O., Feb. 22.—With 
a total attendance of 16,000 for 
the five days, over 50 cars sold 
and hundreds of prospects listed 
the Youngstown automobile show, 
first here in several years, closed 
Saturday night. 

It was the most successful mo- 
tor car promotion ever staged 
here, officers of the Mahoning 
County Automotive Assn. said. 
Its success was so gratifying that 
another show probably will be 
held next year. Attendance the 
two last nights surpassed 8,000. 


Tire, Battery Trade 
Asks Budget Change 


Washington, Feb. e. —The Code 
Authority for the retail rubber 
tire and battery trade has ap- 
plied to the National Industrial 
Recovery Board for approval of 
a revised budget for, and of the 
basis of contribution by members 
of the trade to, the expense of ad- 
ministering the code for the per- 
iod May 1, 1934, to June 16, 1935. 
The revised budget total for the 
period is $65,840.15. 

The proposed basis of assess- 
ment is: “$2.00 per each retail 
outlet, 25 cents additional to be 
added for each employe in each 
retail outlet. Payable immedi- 
ately after the approval of this 
budget and receipt of notice of 
assessment.” 


SAE Dinner Dance 
Detroit, Feb. 22—The Detroit 
section of the Society of Automo- 
tive Engineers will hold a dinner 
dance at the Book-Cadillac Hotel 
Feb. 25. Entertainment and danc- 
ing will feature the evening’s pro- 
gram. Reservations may be made 

at 2-136 General Motors Bldg. 
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Trade Pact With Brazil 
To Increase U. S. Markets 


Washington, Feb. 22.—The re- 
cently signed reciprocal trade 
agreement between the U. S. and 
Brazil should, when it becomes 
effective, provide an important 
contribution toward an increased 
American motor vehicle trade in 
that market, according to the 
U. S. Bureau of Foreign and Do- 
mestic Commerce. 

There are operating in Brazil 
at present approximately 140,000 
four-wheeled motor vehicles. It 
is estimated that about 98 per 
cent of the passenger cars and 
trucks, and a slightly lower per- 
centage of buses, are American 
type vehicles, it was stated. 

The Brazilian tariff on motor 
vehicles is based on weight, and 
each of the rates applicable to 
five weight classes of passenger 
cars has been reduced 20 per 
cent. Likewise the rates on all 
classes of commercial vehicles 





INSTEAD OF AUTOMOBILES 


exposure to competition and risking a possible change of mind with a 


resulting cancellation. Don’t lose that hard-won decision in favor of 


your car. Have cars on your floor equipped with Safety Glass in all 


the windows. Be sure to specify it when ordering from the factory. 


LIBBEY-OWENS:-FORD GLASS COMPANY, TOLEDO, OHIO. 


P No extra profit in providing covers on books, of course, but there is an 
© @ extra profit in providing Safety Glass All-Around. Don’t forget that. 








have been reduced by a similar 
amount. 


In 1929, American automobile 
manufacturers exported to Brazil 
a total of 36,116 complete passen- 
ger cars and commercial vehicles 
valued at $17,345,826. Through- 
out the following two years, as 
a result of world-wide depression, 
shipments of these products de- 
creased precipitately to a record 
low of 1215 vehicles, valued at 
$552,951, in 1931, and improved 
only slightly in 1932 to 1294 ve- 
hicles valued at $664,667. Com- 
pared with the latter year, much 
more confidence was evident in 
1933, inasmuch as shipments in 
that year recorded a most en- 
couraging advance, numbering 
4,344 and having a value of $2,- 
280,183, it was stated. 


Indicative of the returning im- 
portance of Brazil as a market 
for the products of American au- 
tomobile factories, statistics show 
that exports in 1934 more than 
doubled those for 1933 and 
totalled 9,566 vehicles, valued at 






























$5,318,515. 


Automotive 


On the Air 





MONDAY, FEB. 25 
6:45 P.M.—SUN OIL (NBC, 


Thomas. 


Blue), Lowell 


7:45 P.M.—PHILCO (Columbia), Boake Carter 

8:00 P.M.—STUDEBAKER (NBC, Red), Stude 
baker Champions; Richard Himber’s orches 
tra; Joey Nash, tenor. 

8:30 P.M.--FIRESTONE (NBC, Red), Voice of 
Firestone; Nelson Eddy, baritone, mixed 
chorus: William Daly’s symphonic string 
orchestra HUDSON (Columbia), Kate 
Smith’s New-Star Revue with Jack Miller's 
orchestra; Three Ambassadors and guest 
talent 

9:00 P.M.--SINCLAIR (NBC, Blue), Minstrel 
show; Gene Arnold, interlocutor. 

11:30 P.M.—IIUDSON (Columbia), Kate 
Smith’s New-Star Revue; Jack Miller’s or 
chestra; Three Ambassadors and guest talent. 

TUESDAY, FEB. 26 

6:45 P.M.—SUN OIL (NBC, Blue), Lowell 
Thomas, 

7:45 P.M.—PHILCO (Columbia), Boake Carter. 

8:30 P.M.—PACKARD (NBC, Blue), Lawrence 
Tibbett; Wilfred Pelletier’s orchestra; John 
B. Kennedy. 

9:30 P.M.—CHIEVROLET (Columbia), Isham 
Jones orchestra; Grace Hayes, soprano. 
TEXAS (NBC, Red), Ed Wynn, the Fire 
Chief, and Graham McNamee and Eddie 
Duchin'’s musie 

10:30 P.M.—STEWART-WARNER (Columbia), 
Captain Dobbsie’s Ship of Joy 

WEDNESDAY, FEB. 27 

2:00 P.M.—RADIO CITY MATINEE (NBC, 
Blue), Ray Noble and his orchestra, 

6:45 P.M.—SUN OIL (NBC, Blue), Lowell 
Thomas 

7:45 P.M.—-PHILCO (Columbia), Boake Carter. 

THURSDAY, FEB. 28 

6:45 P.M.—SUN OIL (NBC, Blue), Lowell 
Thomas 

7:45 P.M.—VPHILCO (Columbia), Boake Carter 

9:30 P.M.—FORD (Columbia), Fred Waring’s 
Pennsylvanians 

10:30 P.M.—STEWART-WARNER (Columbia), 
Captain Dobbsie’s Ship of Joy. 

FRIDAY, MAR, |} 

6:45 P.M.—SUN OIL (NBC, Blue), Lowell 
Thomas 

7:45 P.M.—PHILCO (Columbia), Boake Carter. 


8:00 P.M.—CITIES SERVICE (NBC, Red), 
Cities Service Concerts; Jessica Dragonette, 
soprano: Cities Service quartet; Frank Banta 
and Milton Rettenberg; Rosario 
orchestra. 
:30 P.M. 

lumbia), 
eretta 

215 A.M.- 
Studebaker 


orchestra; 


Bourdon's 


STANDARD OIL OF N. J. (Co 
The O'Flynn, original radio op- 


Red), 
Himber’s 


STUDEBAKER (NBC, 
Champions; Richard 
Joey Nash, tenor. 


SATURDAY, MAR. 2 


6:30 P.M.--SHELL EASTERN 
Eddie Dooley, sports review. 
7:00 P.M.-SOCONY VACUUM 

Soconyland Sketches. 

9:00 P.M.--RCA RADIOTRON (NBC, 
Radio City Party; guest artists; 
Black's orchestra; John B. Kennedy. 

9:30 P.M.—STUDEBAKER (Columbia), 
ard Himber’s orchestra. 

11:00 P.M.—STUDEBAKER (Columbia), 
ard Himber’s orchestra. 


(Columbia), 
(Columbia), 


Blue), 
Frank 


Rich- 


Rich 


SUNDAY, MAR. 3 
SPARKS-WITHINGTON (NBC, 
Jolly Coburn and his Sparton Trio- 
Harold Van Emburgh, tenor; Mixed 


4:00 P.M, 
Blue), 
lians; 
choir 

6:30 P.M.—ACME 
McConnell. 

7:30 P.M.—GULF REFINING (Columbia), Gulf 
headliners with Charles Winninger. 
8:00 P.M.—-GENERAL MOTORS (NBC, 

Symphony Concert; Eugene Ormandy, 


Smilin’ Ed 


(Columbia), 


Blue), 
con- 


ductor; Tito Schipa, Metropolitan Opera 
tenor; guest artists. 

9:00 P.M.—FORD (Columbia), Sunday Evening 
Hour. 

10:00 P.M.—PONTIAC (NBC, Red), Pontiac 
program featuring Jane Froman; Modern 


choir; Frank Black’s concert dance orchestra. 
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Automotive Group Second in °34 Sales Increase 


Retail Volume Up 22%, 


Commerce 


Washington, Feb. 22.—A sharp 
increase in total retail sales in the 
United States during 1934 as com- 
pared to 1933 is reported by the 
Department of Commerce on the 
basis of authoritative official esti- 
mates. Retail sales in 1934 ag- 
gregated $28,548,000,000 





$25,037,000,000 in the _ previous | 
year, a gain of 14 per cent. 
The automotive group won 


second place on the basis of its 
increase in volume, namely, 22 per 
cent. Catalog sales of mail order | 
houses ranked first with a 25 per 
cent increase; while restaurants, 
apparel stores, farmers’ supply 
and country general stores, and 
furniture and household stores 
were next on the list with in- 
creases of 18 per cent each. The 
lowest increases were recorded 
for 1934 in the food group, with 
seven per cent, and variety stores, 
with nine per cent. 


The department’s’ estimates 
show that each kind of business | 
substantially increased its sales 
during 1934 as compared with} 
1933. As indicated, however, the | 
rate of increase varied consider- | 
ably. 

Total retail sales in 1934 recov- 
ered to a point where they were | 
58 per cent of the 1929 total. Dur- 
ing the depression they had| 
reached a low point so that in 
1933 they were but 51 per cent of | 
the 1929 total. The low point was | 
reached in 1933 in all groups ex- 
cept automotive, farmers’ supply 
and general stores, mail order | 
business, variety stores, and furni- | 
ture and household stores. 

The automotive group ranked | 
second throughout this entire | 
period, the Department of Com- | 
merce states. 








New ‘Car Sales 
Keeping Pace 


With Output 


(Continued from Page 1) 
quarter will pass the 400,000 
mark. Most other plants are 
making corresponding increases 
with a few moving at a slower 
pace in keeping just abreast of 
the demand. Plymouth sales at 
retail during the first seven 
weeks of the year totaled 39,498 
units as compared with 18,229 in 
the same period last year. 

Chrysler also is enjoying a 
sharp upturn in retail deliveries 
as compared with a year ago— 
2,951 Chryslers delivered during 
the first seven weeks of this year, 
which represents a gain of 611 
per cent. Up to Feb. 15, 22,094 
Hudson and Terraplane cars had 
been shipped which gave the 
Hudson company an increase of 
298 per cent over the shipments 
for the same period a year ago. 

While no definite figures are 
available for many of the other 
makes, all report corresponding 
gains with the outlook for fur- 
ther sales improvement as the 
weather moderates. 





© 


© 


against | 


Dept. Reports 





March Output 
| Of Fords Set 


| At 6,000 Daily 


Dearborn, Mich., Feb. 22.—The 
largest domestic production of 
Ford V-8 cars and trucks since 


| the V-8 engine was introduced by 


the Ford Motor Co. three years 
ago has been’ scheduled for 
March, it was revealed today at 





Plymouth Designs 7-Passenger Sedan 





the company’s home offices here. 
Production of 160,000 units is 
planned. 

Under the March schedule, the 
company will build more than 
6,000 units a day, in order to keep 
pace with continued increasing 
demand for the 1935 Ford V-8 
cars and trucks. March produc- 
tion this year will be more than 
twice as great as Ford’s domes- 
tic production last March, when 
77,947 units were built. 

Since the new cars were an- 
nounced late last December, Ford 
production has moved steadily 
upward. Production in January 
totaled 100,793 units, and Febru- 
ary production will approximate 
130,000 units. With the March 
schedule set at 160,000 units, 
Ford, at the end of March, will 
have produced more than 400,000 | 
1935 model cars and trucks in 
the United States alone. 


Bohn Engineer | 
Travels Abroad 


Detroit, Feb. 22.—David E. And- | 
erson, chief engineer of the Bohn 
Aluminum & Brass Corp., is in 
Europe for sev- 
eralweeks 
studying engine 
design, particu- 
larly as related 
to combustion 
chamber and 
cylinder head 
practice. Ander- 
son’s trip will 
carry him to 
every country 
abroad where 
there are auto- > B, Anderson 
mobile or en- 
gine manufacturers of any prom- 
inence. 











His trip is in conection with 
the extensive research work 
which Bohn is conducting on 


combustion chamber and cylinder 
head design. For many months 
the Bohn laboratories have been 
making a_ series of tests on | 
American engines and have de-| 
veloped a new method of cylinder | 
head design which is said to sim- | 
plify engineering work and per- | 
mit maximum output. 


Anderson will return to this | 
country in March. 





New Plymouth 


yoy 


EA 


Two folding seats in the tonneau of 
the additional passengers. The ca 


the entire Plymouth line. 





Sedan Interior 


—ndina  E 







the new car provide the space fer | 
rs have all the features found on 











To meet the demand for increased roominess in its cars, Plymouth has designed a new seven-passenger 
sedan, on 128-inch wheelbase, and a five-passenger sedan on the same wheelbase. While the cars are 
essentially for the export market, they are also available for domestic outlets. 





Move to Lower 


Ind. Code Fees 


Washington, Feb. 22.—Because 
the 1934 sales of motor vehicles 
in Indiana have exceeded expec- 
tations, 15,000 more being sold 
than in 1933, the Indiana motor 
vehicle advisory committee, says 
an NRA statement, reports that 
contributions for code administra- 
tion expenses are running ahead 
of estimates and that, therefore, 


reductions in the assessment rate | 


are in order. 


Through the national control 
committee of the motor vehicle 
retailing trade, the Indiana 
agency has filed with the National 
Industrial Recovery Board an ap- 
plication asking revision of ex- 
isting assessment rate which was 







































franchise. 








approved Aug. 31, 1934. 
posed new rates follow: 

“Unit charge of $1 per new 
passenger car and truck (of three- 
quarter ton capacity and less) 
having an f.o.b. factory list price 
of $1,000 or less, delivered at retail 
by each dealer. 

“Unit charge of $2 per new pas- 
senger car and truck (of three- 
quarter ton capacity and _ less) 


The pro- 


| having an f.o.b. factory list price 


over $1,000, delivered at retail by 
each dealer.” 


Appoints Lauder 

Aurora, Ill, Feb. 22.—Gustav 
Thurnauer, president of the Aurora 
Metal Co., has announced the elec- 
tion of A. W. Lauder, as vice-presi- 
dent and general manager, effective 
immediately. Lauder was formerly 
president of the Trindl Corp. and 
prior to that was connected with 
Lyon Metal Products for many 
years. 


—infinitely greater dependability. 


BUFFALO, N. Y. 





STBWART MOTOR CORPORATION 


Rose is Elected 
Head of Bassick 


Chicago, Feb. 22.—Wm. A. Rose 
has been elected president of the 
Bassick Co. of Bridgeport, Conn., 
a wholly owned subsidiary of 
Stewart-Warner Corp., it was an- 
nounced today. 

The election of Rose as presi- 
dent marks a change in the ad- 
ministrative policies of Stewart- 
Warner towards more closely 
co-ordinating activities of its 
wholly owned subsidiaries. Here- 
tofore, the president has also been 
president of all wholly owned 
subsidiaries. 

Rose will also be added to the 
board of directors of Bassick at 
the next directors meeting. 






Thousands of Dealers are Increasing 
Their Business With a Truck Line 


The new and improved 1935 Stewarts bring to truck- 
dom a new conception of value—longer life—greater 
gasoline economy—greater freedom from repair bills 


Stewart offers a complete line of popular priced 
trucks from one to eight tons built by an exclusive 
truck maker with a 23 year record of success. 


Write for complete information on Stewart’s liberal 








Stewart Trucks Have Won by Costing Less to Run 
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Wages in Michigan Industry Show Steady Gail 





January Weekly Payroll 
Averaged at $5,498,043 





Detroit, Feb. 22.—The men be- 
hind the men behind the guns 
in the automobile manufactur- 
ing plants in Michigan drew 
down an average of $5,498,043 
in wages for each week of 
the 31-day period ended Jan. 
15, according to figures released 
by the Michigan Department of 
Labor and Industry. This repre- 
sented a gain of 51.6 per cent 
over the year-old figure, and 25.0 
per cent over the average of a 
month earlier. 


There were 210,438 workers em- 
ployed in car making plants on 
Jan. 15, 28.6 per cent more than 
on Jan. 15, last year, and 23.5 per 
cent more than on Dec. 15. 

That activities in the plants 
were running at a faster pace 
during the month than during 
December is seen in the com- 
parative gains of wages and em- 
ployment. While the number of 
men employed on Jan. 15 in- 
creased 23.5 per cent from the 
Dec. 15 figure, average wages 


Industry Labels 
Report on Labor | 


As ‘Distortion’ | 








(Continued from Page 1) 
solution, the existing difficulues 
should be multiplied and the 
minds of the public and the em- | 
ployes of the industry confused | 
by an investigation the intended 
purpose of which must have been 
the clarification of the problems 
and the discovery of means 
whereby they might be more 
easily solved to the benefit of all 
concerned. 

“The investigators doubtless 
were deceived by the bulk of the 
testimony of organizers of the 
American Federation of Labor. 
This testimony and these wit- 
nesses were so marshalled not 
because the facts were true but 
because the A. F. of L. sought 
to make the investigation a 
means of promoting their organ- 
izing campaign. 

“Doubtless the _ investigators 
could not imagine the reckless- 
ness of the statements that the 
witnesses of the A. F. of L. made 
to them. 


“The one correct conclusion in 
the report about the advantage 
of changing models te 
which the investigators took 
bodily from a report from the 
manufacturers made for them- 
selves and had let the investi- 
gators have.” 


In answer to the survey’s state- 
ment that the industry has set a 
“low end” age for displacement 
and that men near 40 had diffi- 
culty in getting work in auto- 
mobile plants, the manufactur- 
ers cited figures in denial of those 
of the survey which they claimed 
limited the age figures so as to 
give the wrong impression. Full 
figures, the industry said, would 
give a different picture. 


Seniority rule, which came in 
for criticism by the board, was 
claimed by the industry to be in 
full accord with workers’ wishes. 

Man-hours, said the industry, 
have gone up despite charges in 
the survey that machines are re- 
placing men and notwithstanding 
the fact that there has been a 
huge trend to lower priced cars. 

Automobile manufacturers de- 
clare that the board’s recom- 
mendation for shorter hours as 
a means of increasing annual 
pay would result in decreased 
yearly income. 


In conclusion, 








the reply cited 


the average wage of 76 cents an 
hour in the automobile industry 
as against 59 in all manufactur- 
ing industries. 


during the same period rose 25.0 
per cent. 

Of the grand total of 318,839 in- 
dustrial employes in the state 
in January, 66 per cent were en- 
gaged in turning out new cars, 
for which they received 68.1 per 
cent of all industrial wages paid, 
additional proof that the record 


of the automobile industry is 
equal to that of any other in 
the matter of rewards to its 
employes. 


In Wayne County (Detroit), 62 
“transportation equipment” plants 
employed 161,467 men, paying 
them $4,291,376, a 62.3 per cent 
gain over Jan. 15, 1934, and 21.9 
per cent over Dec. 15, 1934. 

The average weekly wage of 





| 
the worker in the transportation 
equipment industry (under which | 


classification comes the automo- 
tive industry) was $26.14, com- 
pared to $24.89 for an all-indus- 
try average. Only one other in- 
dustry in the state returned a 
greater weekly average wage 
its members. 

The accident curve 
tive plants continued its down- 
ward swing during the month. 
While employment increased 23.5 
per cent, compensable accident 
declined 9.2 per cent. For the 
entire month, only 59 accidents 
occurred, resulting in two fatali- 


in automo- 


ties. The accident-reduction av- 
erage of all industries was 7.4 
per cent. Of these 59 accidents, 


20 were caused by falls of per- 
sons, 10 caused by stepping on 
or striking against objects, seven 
by automobiles and trucks, six by 
falling objects, and five by hand 
trucks. 


to | 


‘Hearing is Continued 


In Steel Merger Case 
Cleveland, Feb. 22.—ihe hear- 
|ing in the injunction proceedings 
| brought by the Government to 
prevent the proposed merger of 
Republic Steel Corp. and Corrigan 
McKinney Steel Co. has been con- 
tinued until Mar. 18, as the result 
of an agreement reached between 
the office of the Attorney General 
of the United States and the steel 
company attorneys when the suits 
as filed by the Government de- 
fendants were ordered to be pre- 
pared for a hearing on a tempor- 
| ary injunction on Feb. 19. 

Under the terms of a stipulation 
the hearing on the temporary in- 
junction will not be held and the 
case will be continued and tried 
on its merits at the later date. 

The steel companies agree not 
to proceed further toward the 
consummation of the merger un- 
til after the final determination of 








WHAT ARE 


PROSPECTS 
FoR 198 85?.. 


... There is a general feeling among Graham Dealers that this 
will be their best year since 1928-9. 


Their confidence is expressed in a volume of shipping orders 
unequalled in the last six years. 


Not only are they in an ideal situation competitively, with a brilliant 
new Graham Six Touring Sedan listing at $595, but they have the 
advantage of a factory policy that places no restrictions on the oppor- 


tunity for profit. 


Graham Dealers are not asked to compete with one another for the 
same business in the same territory. Their prospects are their own. Their 
profits are measurable only by their willingness and capacity to work. 


“Get Going With Graham in 1935” has become something more than 
a slogan. It’s good advice. 


Graham-Paige Motors Corporation, 


Detroit. 





De Luxe Graham Six 
Touring Sedan 


the case by the court. The de- 
fendants have until Feb. 28 in 
which to file their answer. 


S. Carolina Group 
Names New Officers 


Charleston, S. C., Feb. 22.—New 
officers of the South Carolina 
Coastal Automobile Dealers’ Assn. 
were elected at a meeting held at 
Hotel Fort Sumter a few days 
ago. They are: A. W. Atkins, 
Charleston, president; C. W. 
Stamper, Georgetown, vice-presi- 
dent; John Macmillan, Charles- 
ton, secretary, and E. M. Jones, 
Charleston, treasurer. 

The executive committee in- 
cludes: E. M. Thornley, Moncks 
Corner, chairman; H. H. Sweatt, 
Walterboro, vice-chairman; B. T. 
Daly, John Macmillan, E. M. 
Jones jr., Eugene F. Ostendorff, 
and J. Robertson Paul, Charles- 
ton; C. W. Stamper, Georgetown, 
and c. M. Rizer, Walterboro. 







“GET GOING WITH 


BRARAM 


IN 19358” 
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Hoffman to Speak in New York Safety Conference 


Active Part to be Taken 


By Automobile Industry 





New York, Feb. 22.- 
an important part in the Sixth 
Annual Greater New York Safety 
Conference, the automobile in- 
dustry will be represented in 
seven of the 27 conferences. 

Meetings will be held in the 
Pennsylvania Hotel, Mar. 5, 6 
and 7. 

Paul G. Hoffman, president of 


Studebaker Corp., will speak on| 


“The Automobile—Carefully Made 
and Carelessly Used.” 
explain and 
in which manufacturers develop 


He will | 
illustrate the ways| 


the safest possible automobiles | 


and how cars are carelessly han- 
dled. Hoffman will speak at 10 
a. m. Mar. 5. 


A discussion of the need of | 
construction of safe highways in | 
rural areas will be led by E. W.| 


James, 
Roads. Modern street illumina- 
tion will be discussed by R. E. 
Simpson, Illuminating Engineer- 
ing Society. Both these groups 
will be represented in the Mar. 
6, 10 a. m. sessions. 

At 10 a. m., Mar. 8, uniform 
traffic laws will be discussed by 
Col. A. B. Barber, director Na- 


IN THIS 


CORNER 





(Continued from Page 4) 


to purchase our commercial vehicle. | 
prices 


I got down to quoting him 
on our 1%-ton panel upon which | 
our gross profit is about $175. After 
completing the prices, he 
me the cards of two of my 


petitors in the same line and told 


U. S. Bureau of Public} 


Playing | tional Conference on Street and 


Highway Safety. At the same 
time, Burton W. Marsh, of the 
safety and traffic engineering de- 
partment of the American Auto- 
mobile Assn., will talk on school 
boy patrols and traffic violator’s 
schools. 

Comfort as an aid to safety, 
and including a study of seating, 
ventilation and _ visibility will 
come under the leadership of 
David C. Fenner, chairman Mo- 
tor Vehicle Conference, Assns. 
of the Automobile Industry in 
the session Mar. 8 at 2:15 p. m. 


Other sessions of the confer- 
ence will discuss commercial ve- 
hicles, aviation safety and air- 
craft operation, highway safety 
and engineering, the relation of 
safety to the NRA, and highway 
safety education. 


Plumbing Ware 
Will be Added 
To Briggs Line 


Detroit, Feb. 22.—The Briggs 
Mfg. Co. is rushing to completion 


| the remodeling of its huge Ham- 


me that each one of them had of- | 
fered him $100 discount on the new} 


truck. I quoted a price of $100 
discount, to which the man is clearly 
not entitled, but it was necessary to 
do, in order to sell him our product. 
When I came back to the office I 
called on the phone the two dealers 


who had already offered him the 
$100 discount and who readily veri- 
fied the fact. 

A short time ago one of the larg- 


est suppliers of material to our fac- 


tory called me on the phone to tell 
me that he would require four 
heavy duty trucks, the list price 


of which is $2,820. 
be in his office at ten o’clock the 
following morning and, of 
I was there. The order was 
made out at figures which I believe 
were never submitted by anybody. 
The net purchase price on each of 
these four units was just a little 
over $2,000 and I was told that I 
could take the order or leave it. 
They had received four trucks iden- 
tically the same as these just a few 
days before, from another dealer, 
at the same price and had been as- 
sured by still two other dealers that 
they would be glad to accept the 
order on this basis and make deliv- 
ery. These facts I had verified also 
by the other dealers and it came 
down to the fact that if I desired 
to make delivery on these trucks I 
must accept their figures. 

These trucks were delivered this 
week. The entire sales price was 
about $8,000 and our total gross 
profit less than $3800. We are not 
price cutters. We have not origi- 
nated a price cut in any instance. 
We have accepted these price cuts 
only after thorough 
that unless we met these figures we 
could in nowise obtain the orders. 

Of course, we could go on ad 
finitum with specific instances of 
this kind but we urge you to save 
the truck dealers throughout the 
United States at least a million 
dollars a month in losses that are 
being effected through the fact that 
some unknown quantity is holding 
up the truck code. George M. 
Taylor, Taylors’, Inc., Dodge-Plym- 
outh, Detroit. 

Editor’s Note: We are advised by 
the National Automobile Dealers’ 
Assn. that the truck dealers code 


He told me to 


course, | 


all | 


investigation | 





which will be a supplement to the | 


motor vehicle retailing trade code 
has been filed unofficially with the 
recovery administration in Wash- 
ington for recommendations to the 
code authority. No definite  in- 
formation as to the probable date 
of its acceptance or rejection is 


available. 


showed | be manufactured 
com-| mass production methods. 





tramck plant in Detroit for the 
manufacture and display of a 
new type of plumbing ware, it 
was reported today. 

This will mean additional em- 
ployment in addition to the 
29,000 workers in its automobile 
body division—an all time high. 

The new plumbing ware will 
in volume by 
It is 
understood that approximately 
100,000 square feet of floor space 
will be devoted to the manufac- 
ture of the plumbing fixtures, 
and furnaces, kilns and presses 
are now being installed. 


The plumbing line, 


include kitchen cabinet sinks, 





which will 





bath tubs and other fixtures, will | 


be operated as 
from the company’s 
body division. 
that the 
departure in the manufacture of 
plumbing ware and will make 
possible new designs. 


Plymouth Sales 
Establish New 
February High 


It was 





Detroit, Feb. 22.—New car sales 
climbed steadily this week as more 
settled business conditions more 
than offset unfavorable weather 
in some sections, H. G. Moock, 
vice-president of the Plymouth 
Motor Corp., reported. 


Citing records of the Plymouth 
division of Chrysler Motors, 
Moock said that for seven con- 
secutive weeks this year Plym- 
outh retail deliveries have been 
far ahead of the corresponding 
weeks last year. He said sales 
for the week ending Feb. 16 es- 
tablished a new February record 
for the corporation. 


“Plymouth delivered a total of 
39,498 new cars at retail during 
the first seven weeks this year,” 
he said. “This was an increase 
of 116.7 per cent over the 18,229 
Plymouths delivered to consumers 
in the first seven weeks of 1934.” 


Kirk B. Harwood 


Chicago, Feb. 22.—Kirk B. Har- 
wood, at one time identified with 
Autocar in Chicage and later with 
Dashiell Motor Co., Dodge distribu- 
tor, and M. J. Lanahan, Inc., Dodge- 
Plymouth dealer, died Wednesday. 
Funeral services were held today. 
Harwood held the posts of service 


manager and manager of the truck | 


department for both the Dashiell 
and Lanahan organizations. 


automobile | 
indicated | 
line represents a new} 


a separate unit 


Florida Dealers Hold 
Annual Officers Poll 


Miami, Fla. Feb. 22.— The 
Florida Automobile Dealers’ Assn. 
held its annual meeting here Feb. 
11. All officers were re-elected 
for the ensuing year. They are: 
Claude Nolan, Jacksonville, presi- 
dent; Ray B. Cralle, Tampa, first 
vice-president; W. R. Becker, 
Miami, second vice - president; 
Theodore Proctor, Tallahassee, 
third vice-president; James D. 
Palmer, Jacksonville, secretary- 
treasurer. 

The principal speakers included 
E. C. Williamson, director of the 
National Automobile Dealers’ 
Assn. for the state of Florida; W. 








McL. Christie, Tallahassee, coun- 
sel for the state code authority 
committee; J. G. Roberts, deputy 
administrator of the national re- 
covery act automobile division; J. 
Reed Lane, St. Louis, executive 
secretary of the national control 


committee of the code authority. | 


Joins Chevrolet 

Louisville, Ky., Feb. 22.—W. E. 
Glass, for several years in charge 
of automotive advertising and pro- 
motional work in the auto field for 
the Louisville Courier Journal and 
Louisville Times, has resigned that 
post to become divisional manager 
for the Chevrolet Motor Co., with 
headquarters at Lexington, Ky., ac- 
cording to announcement by N. E. 
Pearson, Louisville zone manager. 


BU 


| National 





NSPA to Move 
To New Offices 
Due to Growth 


Detroit, Fcb. 22.—Offices of the 
Standard Parts Assn. 
headquarters will move Mar. 1 
from Eaton Tower to larger quar- 


ters in United Artists Bldg. 


Several hundred square feet of 
additional floor space will be pro- 
vided by the move, the majority 
of which will be used in expansion 
of the mailing and records de- 
partments. Increased volume of 
work is given as the reason. 


SINESS BUILT 


ON KNOWLEDGE 


ILLARD has learned through years of 
experience the importance of both speed and 
expert handling in the movement of storage batteries 
from factory to dealer. Without proper servicing, bat- 
teries deteriorate on the shelf —become sulphated — 


lose months of their normal life. And that means 
dissatisfied customers and a loss of business for both 


dealer and manufacturer. 


So Willard builds batteries on order—then rushes 
them in car-load shipments to 500 strategic warehouse 
points, where experienced battery men make sure they 
are in perfect condition before they distribute them 


to Willard dealers. 


This distribution system, unequalled in the battery 


industry, means 


—all Willards are delivered FRESH 
—your customer gets the benefit of the full life 


of the battery 


— your investment in inventory is smaller 
— your turnover is faster—your profit more certain 


Before you take on any other line of batteries inves- 
tigate the advantages of Willard’s distributing system 
and what its fast “Store-Door” deliveries can mean to 
you in dollars and customer good will. 


You Take No Chances When You Take Willard 


Will. 





TORAG 
SATTERIES 


ar 





WILLLARD STORAGE BATTERY CO.» Cleveland, Ohio 


Factories: 
Branches: 


Cleveland « Los Angeles + Toronto 
New York « Boston « Atlanta + Indianapolis » Chicago 


Dallas « Cleveland + Kansas City 
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Vesper Sees Continued Sales Increases Ahead 


Proposes Amendments 


In Code to NRA Heads 


St. Louis, Mo., Feb. 22.—Infor- 
mation compiled from various 
sources by headquarters of the 
National Automobile Dealers 
Assn. indicates that the steady 
and strong, national trend upward 
in the automotive retailing trade 
is continuing unabated, and that 
basic conditions hold promises 


tide is reached in the spring buy- 
ing, according to F. W. A. Vesper, 
president. 
Cites Production Figures 

“Comparison of January and the 
first weeks of February this year 
and the same periods last year 
must take into consideration the 
fact that new model production in 


some lines last year was delayed | 
by the tool and diemakers’ strike,” | 
“On the other hand one | 


he said. 
of the leading manufacturers was 
not affected and began production 
in large volume early, so one vir- 
tually offsets the other. Produc- 
tion for January this year, esti- 
mated during that month at 250,- 
000 units, actually reached about 
300,000. Predictions for February 
are around 350,000. Production 
for January last year was 163,811, 
132,183 in 1933, 123,075 in 1932, 178,- 


344 in 1931, 283,610 in 1930, and | 


422,538 in 1929. Therefore, this 
year we are approaching the 
record year of prosperity, 1929. 
If the February estimate of 350,- 
000 holds up, this month, too, will 


exceed any preceding February | 


back to 1929, when the production 
figure was 497,705. February, last 
year, it was 240,278.” 


Vesper returned last week from | 


Washington, where he presented 


| 





| 


to NRA officials proposed tech- | 


nical amendments to the dealers’ 
code that were decided upon at 
the recent convention of the trade 
in Detroit. He brought back as- 
surance that NRA 
tended by Congress, and has so 
wired association and code offici- 
als throughout the country. He 
also was assured, he said, that the 


proposed amendments will be con- | 


summated as speedily as possible. 
Will Benefit Trade 


“These are basic factors of ben- 
efit to the trade,” he continued, 
“and will further stabilize the 
growth of business.” 


He said reports at headquarters 
indicate that the increase in unit 
sales of new cars at this time has 
a greater percentage than that of 
used cars, although they, too, are 
moving faster now than a year 
ago. 

Sales Continue to Gain 

Last week was the sixth con- 
secutive sales increase, he said. 
Retail sales in the first two weeks 
of January have been reported at 


Will Award Prizes 
To Auburn Salesmen 
Auburn, Ind., Feb. 22.— 
The individual merit of 
Auburn salesmen will be 
awarded in the form of hun- 
dreds of dollars in cash and 
thousands of dollars worth 
of merchandise, Horace 
Millhone, sales promotion 
manager of the company, 
announced today. 

The nation-wide extra 
dividend drive is sponsored 
by Auburn and by its dis- 
tributors and dealers for 
their respective sales organ- 
izations, according to Mill- 
hone and there is practic- | 
ally no limit in the cam- 
paign, each sale paying an | 
extra dividend. Salesmen | 
are awarded a certain num- 
ber of points for each sale | 
made and these points in 

























turn are credited toward 
merchandise purchases. In 
addition there are many 
cash prizes. 





is to be ex-| 


| 
















approximately twice 
year ago from the same period, 
with nothing sectional about the 
However, some states 
are being held back from 100 per 
| cent volume by lack of deliveries 
from factories, by severe weather 
in some places, and in one state 
for further increases until full|>y losses from a freeze this 
Taken as a whole, how- 
is reported as 
moving along the second month 
of the year with favorable pros- 
| 


demand. 


winter. 
ever, the trade 
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EXAMPLES OF 
INTERNATIONAL DEALER 
SUCCESS IN 1934 


Quinn R. Barton, Inc. 
jacksonville, Fia. 


Honolulu Motors, Ltd. 


Honolulu, T. H. 


Pepe & Cavanaugh 


Waterbury, Conn. 


Simpson Motor Truck Co. 
Clarksburg, W. Va. 


Taylor Truck & Implement Co. 
Montgomery, Ala. 


O. S. Stapley Co. 


Phoenix, Ariz. 


Tate-Phillips Co. 


Bartow, Fia. 


W. H. Schefty 


Easton, Pa. 


Delta Implement Co. 
Greenville, Miss. 


Walton Motor Co. 


Lansdale, Pa. 


Black Motor Co. 


Harlan, Ky. 


those of a 





pects for continued better busi- | 
ness than since 1930. 

Passenger car production in De- | 
cember was given as 128,059 units, 
a gain of 152 per cent over De- 
cember, 1933, and the highest for 
that month since 1930. 

“With such statements from 
dealers as ‘unprecedented for Jan- 
uary since 1924,’ and ‘best in his- 
tory of our business for January,’ 
it seems the pent-up demand for 
automobiles, a demand that has 
been accumulating for the past 
four years, has broken loose,” he 
commented. 

“The automobile dealers’ activi- 
ties started the national move- 
ment toward recovery a year ago, 








and we have the statement of the 
federal reserve Monthly Business 
Review that developments in the 
automobile industry in the past 
six or eight weeks completely 
overshadow changes in other 
fields. 
Calls Industry “Leader” 

“Therefore, the entire country, 
including other industries, can 
truly look upon the automotive 
retailing dealers’ group as the 
Moses that is leading the United 
States out of the wilderness of 
depression. One significant illu- 
stration of the effect of their in- 
creased sales, which means 
increased production and employ- 
ment, is that in 1934, of all steel 


From Florida to Hawaii 
International Dealers 


Sell Trucks PROFITABLY 


@ In every section of the country, International Truck 
dealers profited by the demand for trucks in 1934. Quinn 
R. Barton, Inc., Jacksonville, Fla., sold 119 Internationals. 
Thousands of miles to the west, the Honolulu Motors, Ltd., 
Honolulu, Hawaii, sold 79. Between these points, and from 
Canada to Mexico, International dealers report corre- 
sponding success. At the left is listed a few of the thou- 
sands of International dealers and their sales during 1934 
—indicative of the business that can be done under the 


International franchise. 


606 So. 


Bays Motor Co. 


Clovis, N. M. 


Orange State Motor Co. 


Tampa, Fia. 


Matheny Motor Truck Co. 


Parkersburg, W. Va. 


A.H. Karpe Implement House 
Bakersfield, Calif. 


York Truck Sales and Service 


York, Pa. 


Longview, Tex. 


H. E. Martin 


Lancaster, Pa. 


W. P. Hurst Motor Co. 











tional Truck finance plan on bot 


An example of the styling 
of the new streamlined In- 
ternational Trucks. This is 
the 1% to2-ton Model C-35. 


W. H. Lough 
Joplin, Mo. 


Motor Trucks, Inc. 
Columbia, S. C. 


Elliott Motor Co. 
Shenandoah, Pa. 


Omer Given 
Charleston, W. Va. 


This is an opportune time to become an International 
Truck dealer. Truck business is gathering momentum as 
thousands of worn-out trucks are being replaced. Get in 
touch with our nearest branch for complete information 
on this valuable franchise in your territory. 


Here Is What International Offers: 


A complete line of trucks from %-ton to 10-ton. A reputation without equal 
for quality and after-sale service. 217 International Harvester branches offering 
International dealers the closest pe assistance in sales and service. Interna- 

new and used trucks. Largest advertising cam- 
paign of any full-line truck manufacturer, constantly promoting the sale of 
Internationals in national magazines, newspapers, vocational publications, 
and through direct-mail. 


INTERNATIONAL HARVESTER COMPANY 


OF AMERICA 


(Incorporated) 


Michigan Ave. 
















NTERNATIONAL TRUCK 








made in the United States, 21 per 
cent was used by the automobile 
industry, and it is estimated that 
at least 25 per cent of the current 
output is being so utilized now.” 


C. W. Payne 
Chicago, Feb. 22.—C. W. Payne, 
a veteran of the automobile trade 
in both the distributing and retail- 
ing fields, died suddenly Wednes- 
day of a heart attack at the age 


of 70. Better known at “Doc” 
Payne, he was Iowa _ distributor 
for the Paige and Jewett lines. 


More recently he joined the Chrys- 
ler-Illinois Co. in Chicago and at 
the time of his death he was head 
of the Payne-Purcell Motors Co., 
located in the suburb of Oak Park. 
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Wis. Bill Would 
License Plants 


And Set Wages 


Wis., 


Madison, Feb. 22.—The 
Genzmer bill, introduced in the 
state assembly here, would license 
Wisconsin industries and _ set 
standard minimum wages for 
nearly all employes and a sched- 
ule of periodic wage advance- 
ment for factory workers, me- 
chanics and artisans. 


The measure would provide 
minimum wages of from $11 to 
$15 weekly for accounting, cleri- 
cal, banking, office, service, or 
sales employes, except outside 
salesmen in any office, store, 
public utility, passenger delivery 
or freight service, or other es- 
tablishment. 


The scale would require pay- 
ment of at least $15 in the im- 


mediate trade area of cities of | 


500,000 or more; $14.50 in vicinity 
of cities of 250,000 to 500,000; 
$14 in cities of 2,500 to 250,000 and 
$11 in communities of less than 
2,500. 


Industrial plants having 50 or 
more employes would be_ re- 
quired to obtain a license, the 
fee based on number of workers. 
Factory and mechanical employes 
and artisans would be paid not 
less than 40 cents per hour unless 
they were receiving less on July 
15, 1929, and could be paid not 


less than 30 cents in any case. | 


In employing 50 or more workers, 
a plant would be required to give 
a 10 per cent wage increase after 
an employe had been working 
for two months and a 50 per 
cent raise in hourly rate after a 
year’s employment. 


Would Change Period 


For Car Registration 
Madison, Wis., Feb. 22.— The 
Howard Bill has been introduced 
in the state assembly providing 
that registration for any automo- 
bile after Oct. 31, 1935, and before 
July 1, 1936, shall be at the rate 
of one-half the normal fee and 
shall expire on June 30, 1936. 


Thereafter the registration year 
for automobiles shall commence 
on July 1 and expire in June of 
the succeeding year and registra- 
tions for automobiles shall be on 
that basis. 


Name Directors 


Oshkosh, Wis., Feb. 22.—Direc- 
tors for 1935 of Oshkosh Motor 
Truck, Inc., were elected Feb. 16 as 
follows: H. W. Roenitz, W. G. 
Maxcy, A. J. Ebernau, Otto Laabs 
and B. A. Mosling. Business for the 
firm in 1934 was double that of 1933, 
it was reported. Improved business 
is also reported for the first part 
of 1935. 


NOW 


3 mile-a-minute 


BOEING 


Transport Planes 


FASTEST SERVICE 


on the 


Capital to the Lakes 
Route. 


a) anos - 


Connecting all Major Airlines 
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Uncle Sam Orders 5,000 Dodges 





Dodge is delivering more than 5,000 trucks of this and other styles to army posts in all parts of the 


country. 


The Federal government order calls for delivery of 4-door sedans, observation cars, 
panels, and 144-ton cargo trucks, some with four-wheel drives. 


APEM Ashes Code Permit 
To Increase Wage Rates 


Detroit, Feb. 22.—At its annual 
meeting in Detroit, the Automo- 
tive Parts and Equipment Assn. 
with 800 manufacturing concerns 


having total payrolls of close to} 


200,000 employes, and with an 
annual sales volume well in ex- 
cess of one-half billion dollars 
annually, unanimously adopted a 
resolution requesting an addition 
to the code for that industry of a 
provision which would require 
all its member companies to pay 
time and one-half for overtime 
for all work in excess of 48 hours 
in any one week. 

Affected would be every com- 
pany which manufacturers auto- 
motive parts and accessories for 
either original equipment or re- 
placement and also manufactur- 


ers of shop equipment, etc., 
throughout the country. 
The amendment would in no 


way effect the existing hours per 
week limitations in the code and 
is therefore a gratuitous increase 
in wages to those classes of 
skilled labor which are _ per- 
mitted through the code to work 
more than 48 hours at peak peri- 
ods. The wording of the amend- 
ment which the industry has 
authorized its code committee to 
request follows: 


“Work by any employe except 
salaried employes being paid a 
minimum of $35 per week or 
more, in excess of 48 hours in 
any week shall be paid for at 
the rate of time and one-half for 
such overtime. Any provisions 
of said code inconsistent here- 
with is hereby modified to con- 
form to this requirement. This 
requirement shall not be con- 





strued to authorize or permit 
work in excess of 48 hours when 
such work is 
any of the 
code.” 


provisions of the 


Stainless Steel 
Massillon, O., Feb. 22—An_ in- 
crease in its stainless steel finishing 
facilities in Massillon is under con- 
sideration of Republic Steel Corp. 
officials, B. F. Fairless, executive 
vice-president, told chamber of com- 
merce members here this week. Mas- 
sillon, he indicated, is destined to 
continue as a steel producing center 
and as an important part of the 

Republic Steel organization. 


prohibited under | 


4-ton 


(= 


Mullins Plans Refund 
On Unpaid Dividends 


Salem, O., Feb. 22.—A committee 
of stockholders of the Mullins 
Mfg. Co. of Salem, has presented 
a plan for refunding $704,987.50 
in back dividends on 28,775 shares 
| of $100 par convertible preferred 
stock. 

It is proposed to create a new 
| class A stock, par $7.50, callable 
| at $7.50 and convertible into com- 
| mon up to 1940. The present $7 

rate would prevail but would be 

paid only when earned. If earned, 
but not paid, the dividends be- 
come cumulative. For the $24.50 
in accumulated, but unpaid, pre- 
ferred dividends, it is proposed 
to give two shares of new pre- 
ferred. The old preferred is $100 
par callable at $105 and convert- 
ible into common, share for share. 


U.S. Tests Dodge Brakes 





Besides getting some place in a hurry with his new Dodges, Uncle 


Sam wants to be sure he can stop when he arrives. 


the test to prove it. Trucks must be able to go up a 45 per cent grade, 
hold a fully loaded truck on this incline, and bring the truck going at 
25 miles per hour to a stop in 25 feet. 





This is part of 


GM of Canada 
Employment Has 
40% Increase 


Oshawa, Ont., Feb. 22—The 
40 per cent increase in the num- 
ber of men on General Motors of 
Canada payrolls provides a good 
interpretation of the rate at 
which the company has swung 
into production of 1935 cars and 
trucks. 

According to a statement today 
by R. S. McLaughlin, president, 
the Oshawa plant at the first of 
this month showed an increase of 
45 per cent over the number of 
men employed on the same date 
of 1934. At the Walkerville en- 
gine plant of the company, em- 
ployment showed a gain of over 
48 per cent. 

The McKinnon Industries unit 
of General Motors at St. Cathar- 
ines, producer of gears and elec- 
trical units, shows an increase of 
24 per cent. The total number of 
direct employes on the payroll of 
General Motors of Canada at Jan. 


| 31, was 6,600. 


Photo-Electric Cell 


In Automatic Deflector 


Hartford, Conn., Feb. 22.—An 
automatic device for deflecting 
headlights, employing the photo- 
electric cell, is proposed by Rob- 
bins B. Stoeckel, former state 
commissioner of motor vehicles, 
as a practical method of over- 
coming glare. 

Stoeckel states that a Hartford 
mechanical engineer is now per- 
fecting a headlight deflector of 
the type referred to, which auto- 
matically returns the lights to 
normal focus after an approach- 
ing car has passed. 





Willard Dealers See 


Frozen Battery Test 


Cleveland, Feb. 22.— Approxi- 
mately 600 Willard distributors 
and salesmen at the convention 
held here recently saw the Wil- 
lard World’s Fair battery test re- 
enacted. 

The battery, which had been 
frozen in a solid block of ice 
during the fair and since, lifted 
a platform holding a 3,300 pound 
car. Throughout the time this 
battery was in the block of ice 
during the fair it lifted a total of 
497,000 pounds for a total distance 
of 426 feet. 





Asks for Titles 


Little Rock, Ark. Feb. 22.— 
Senator Fagan has introduced a 
bill in the Arkansas legislature to 
require certificate of title for 
registered motor vehicles; to pro- 
vide for the licensing of dealers and 
using motor vehicles, trailers, or 
semi-trailers and parts thereof; to 
provide for drivers’ and chauffeurs’ 
licenses; to prescribe the powers 
and duties of the commissioner of 
revenues with respect to this act; 
to impose penalties for violations; 
and to make uniform the law re- 
lating to the subject matter. 





CUMULATIVE NEW PASSENGER CAR REGIS 


These cumulative figures, showing the number of new automobiles registered in each state during the preceding month are published in Automotive Daily 
News immediately upon release twice weekly. Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List 
Co. and Metropolitan New York area which are compiled by Sherlock & Arnold. 
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Develop New Treatment 


To Sound-Proof Cars 


The pads, which are approxi- 
mately an inch thick, are placed 
between the metal body panels 
and the interior trim in the| 
rounded back end of the car. 
Nearly 1,000 square inches are 
used in the acoustic treatment of 
one car. The pads are composed 
of 40 layers of special absorbent 
crepe paper enclosed in a sealed 
envelope of multi-stretch asphalt 
treated paper. They are water- 


Sound Expert-ing Noises 


Feb. 22.— Automobiles 
|}as completely sound-proofed as 
|the most modern business office 
| are in prospect this year with the 
| development of a new scientific 
| acoustic treatment for 1935 cars. 

Research engineers of the 
Chrysler Corp. announced the de- 
| velopment today, after more than 

; a year of laboratory work and 

f | road tests with acoustic experts. 
|'lhe new treatment is being ap- 


Detroit, 


These sound experts, working with Chrysler research engineers, are 


studying the results of the sound treatment tests of the new acoustic , 


pads, calculated to reduce interior noises in automobiles. 


Exposition Will Show 
Mich. as World Market 


Detroit, Feb. 22. The purpose 


of the Detroit and Michigan Ex- | 


position to be held at Convention 
Hall, Mar. 9 to 17, is, according 
to officials, to show a cross sec- 
tion of all business and industrial 
activity in the state. The slogan 
“We Serve the World” has been 
adopted as a means of indicating 
Michigan’s extent in supplying a 
world market. 

Comment on the exposition and 
its purpose has been received 


from A. W. Childs, chief, automo- | 


tive-aeronautics trade _ division, 
bureau of foreign and domestic 
commerce, 
merce at Washington. 
wrote: 

“Michigan industry, 
and initiative are again demon- 
strating that state’s aggressive 
economic leadership in the form 
of an all-inclusive exposition of 
her varied wares and well de- 
veloped services. It is fitting, in- 
deed, at this stage of general 
recovery, that Detroit and other 
centers in the Wolverine state 
should focus the world’s atten- 
tion on Michigan’s accomplish- 
ments toward business improve- 
ment, and on a long list of 
products from her fields, mines 
and factories. Michigan occupies 
a position of international im- 
portance, and developments in 
that state are rapidly reflected 
around the world. All American 
states and, in fact, practically 
every foreign country, are to a 
greater or lesser extent depend- 
ent upon Michigan either as a 
source of manufactured products 
or a market for materials, or 
both. 

“While Michigan produces a 


Childs 


TRATIONS 24 STATES JANUARY 1935-1934 


The complete cumulative figures will appear each week, until all 48 states or completed United States totals for the months have been printed. 
States shown previously include Arizona, Delaware, Florida, Idaho, Kansas, Maryland, Minnesota, Missouri, Montana, North Carolina, North Dakota, 
West Virginia, 


South 


HUDSON GROUP 


STATES 


18 States 
for January 


Illinois 


enterprise | 
| Nyasaland, 
| Spitzbergen has one automobile, 


Department of Com-| 


| 





Carolina, 


746 
176| 26 
218) 


58| 65 


broad diversity of outstanding 
products, that great state is per- 
haps best known, particularly in 
fields beyond our shores and fron- 
tiers, as a source of unusually 
fine and efficient motor vehicles. 
The names Detroit and Michigan 
are household words not only in 


the great commercial centers of | 


the world but in the most remote 
hamlets overseas. 
mobiles are daily 
faithfully performing 
signed tasks, on the thorough- 
fares of London, Paris, Buenos 
Aires and Johannesburg, on the 
coffee, plantations of Brazil, the 
highways and byways of distant 
Afghanistan, Ceylon, and Tonga, 
as well as Iceland, Madagascar, 
and Bagdad. Even 


to be 
their as- 


an American truck. 


Would Insure 
Legality of 
Recovery Act 


Madison, Wis., Feb. 22.—A bill 
drawn to insure constitutionality 
of the Wisconsin recovery act and 
to place in the hands of Gov. Phil 
La Follette the power to impose 
fair practice codes upon uncodi- 
fied Wisconsin industries in which 
he finds “abuses” is ready for con- 
sideration by the state legislature 
here. 

The measure would prolong the 
state recovery administration to 
July 25, 1937, and divorce state 
codes from the national codes, 
which the 20 thus far approved, 


Michigan auto- | 
seen, | 


| ating 
| designed to 


|are used 





| plied to all De Soto and Chrysler 


Airflow cars. 
Until this year, attempts to re- 


| duce objectionable sounds in auto- 


New Industry Started 


Acoustic treatment of automobiles has created a new industry in 

| Detroit, that of manufacturing the sound-dissipating pads used in the 

Operators are shown stamping out the pads for use in 
Airflow De Soto and Chrysler cars. 


treatment. 


mobiles consisted chiefly of insul- 
materials in body panels, 
“deaden” the noises 
at their sources. The new treat- 
ment, as explained by the men 
who developed it, attacks the 
problem from different angle and 
applies principles used in sound- 
proofing offices, radio studios and 


| theatres. 


| ment engineer for Woodall Indus- 


Resilient, sound-dissipating pads | 


in the new treatment. 


including the automobile code, 


had closely followed. 


A test case covering the state 
automobile code and the Wiscon- 
sin recovery act under which it is 
functioning, is now before the 
state supreme court. 


Armco Distributor 


Middleton, ©. Feb. 22.—The 
Edgecomb Steel Corp., of Newark, 
New Jersey has been made a dis- 
tributor of Armco stainless steel 
sheets, plates, and strip, sales of- 
ficials of The American Rolling Mill 
Co. announced today. The Edge- 
comb Steel Corp. is one of the larg- 
est distributors of stainless steels 
in the east, and will serve customers 
either from warehouse stocks or by 
direct mill shipment. 





South Dakota, Utah, Virginia, 


1031 


202 | 


285) 


NASH GROUP 


Totals 


Wisconsin, and District of Columbia. 


Auburn 


|of the sound-dissipating pads. 





NON-AFFILIATED GROUP 


started 


proof. 
The automotive engineers 
their sound-proofing ex- 


periments in 1933, working with 





experts of the Johns-Manville Re- 
search Laboratories of Manville, 
N. J., and the Woodall Industries, 
of Detroit. J. S. Parkinson, en- 
gineer in charge of the Acoustical 
Engineering Section of Johns- 
Manville, supervised the sound 
tests made in the cars and George 
R. Cunnington, sound develop- 


tries, assisted in the development 


Louisville Car Show 


Aids Truck Sales 


Louisville, Ky., Feb. 22. The 
automobile show held here this 
week under the sponsorship of the 
Louisville Automobile Dealers’ 
Assn. has stirred interest in com- | 
mercial cars, according to Ralph 
Grooms, president of the associa- | 
tion. 

“Quite as satisfactory as pas- 
senger car sales is the record 
Louisville dealers are making in 
selling commercial units we are 
showing,” Grooms said. “Ordi- 
narily these exhibits get relatively 
little attention at a show, but this 
year we are told that every dealer 
handling such a line is finding his 
efforts justified.” 
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By E. M. LUBECK 


Detroit, Feb. 22.—Detroit’s latest 
contribution to the increasing 
number of neighborhood sales and 
service stations is the Crane Mo- 
tor sales Co., Buick and Pontiac 
dealers. The new station went 
into formal action last night and 
marks the second invasion of this 
type of station on one of the 
main boulevards of the city. 

The building stands away from 
the boulevard, which gives an op- 
portunity for a large approach 
piatform 
and gasoline 


WaIEe aie station island. 
Its equipment, 
cash register 
type _ gasoline 
pumps to the 


shop or service 
department is of 
the latest pat- 
tern. 

While the final 


more dollars 
for dealers! 





ing placed on 

the salesroom and the exterior of 
the building, the gasoline pumps, 
three modern grease hoists have 
been doing a land office business. 
The choice of the location of the 
new station was made after a 
survey of the neighborhood sales 
and service possibilities and an 
outdoor advertising check-up that 
showed a minimum of 75,000 cars 
passing the location every 24 
hours. A neighborhood car owner 


survey showed more than 2,500) 


cars owned in a half-mile circle 
of the plant. 

The new station is under the 
management of Charles L. Beelby, 
who has organized a sales force 
of seven men to contact the car 
owners at the gasoline pumps and 
grease racks. The sales force has 
been selected from men who have 
had both sales and service experi- 
ence. The gasoline and lubricat- 
ing oil sales have been turned 
over to Charles Reeves. 

The service section has been 
placed under the management of 
M. H. Grady, who was with the 

’ Pontiac organization for 10 years. 

Service on all makes of cars 
will be rendered in the shop which 
is one of the largest built to date. 

The sales department occupies 
the west wing of the plant, and 
the sales room, with the offices 
of the company, will accommo- 
date four automobiles. 

The plant occupies a corner lot, 
so that approach to the station is 
uniform on both sides. Ample 
parking facilities are provided by 
means of the two wide ap- 
proaches. 

Several thousand car owners 
were conducted through the sta- 
tion at the time of the opening. 





Employment Heavy 


Alcon, Tenn., Feb. 22 —According 
to A. D. Huddleston, revional man- 
ager, between 2,690 and 2,790 are 
now on the pryro!! of the Aluminum 
Co. plants in Alcoa, the largest 


number in several years. 








New Neighb 
Main Boulevard Chosen 
For Modern Service Unit 


“a word in 
edgewise” 


(Continued from Page 4) 


supplied with a big hamper basket | 


which he pushes 
around the aisles selecting his 
purchases from the great dis- 
plays of canned and packaged 
goods which line the way. After 


on wheels 


cashier’s desk. Here the con- 
tents of the basket are unloaded, 
checked and packed 





ready for the customer when his 
car appears at the loading plat- 


form. Last Saturday, I am told, | 


one market of this type, located 
in the factory district of Detroit, 
served 2,200 automobiles! 

* * a 


NOW THE ONLY moral to this 


| story is that this type of market 


touches were be- | 


is advertising “USE YOUR 
AUTOMOBILE AS A MEANS 
|}OF ECONOMY” and “MAKE 


‘YOUR CAR PAY ITS OWN 





White’s New Indiana Truck 


WAY.” All of which suggests 
that, perhaps, only a few sales- 
men have utilized this argument 
which applies not only to this 
new type of market which is 
creeping in, but to the farmer's 
roadside markets which crowd 
every main highway. It is inter- 
esting to note that the changes 
in the habits of life in America 
which have come with the uni- 
versal use of the automobile are 
not completed by any means. 
Schools and churches have heen 
consolidated, suburban trolley 
lines are dwindling and now it 
appears even the buying habits 
of the housewife, which is a mat- 


ter of maior daily importance to | 


most women, 
change, 


is undergoing a 
the far-reaching effects 


of which it is not hard to con-| 


jecture. Perhaps there is a ray 


of hope for the small retail mer- | 


chant in the fact that with the 


new prosperity will come a cur-| 


tailed avidity for saving pennies 


—certainly we hope so, but in the | 


meantime automobile salesmen 


cannot be blamed for adding to! 


their kit this handy argument 
which will appeal, as only a “bar- 
gain” will, to every woman. 
M. S. 


a Deallante 40% 
of ‘Independent’ Makes 


Detroit, Feb. 22—Hudson Mo- | 


tor Car Co. during 1934 shipped 
40 per cent of the so-called “in- 
dependent” automobiles manu- 
factured in the U. S. last year, 
according to official figures re- 
cently compiled covering the ac- 
tivities of the entire industry. 


Shipments of all kinds of pas- | 


senger cars for 1934, excluding 
the three larvest producers, ag- 
gregated 215,671 cars, of which 
85.835 were Hudson or Terra- 
plane cars. 


making his selection the customer | 
delivers his loaded basket to the | 


and made| §™ 


G. | 
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orhood Station Opened in Detroit 


On Ze Boule’ Boulevard 


ive Exports 


In Van of Trade Revival 


(Continued from Page 1) 


jumped $102,346,120 to $196,314,- | 


| 485. Passenger car shipments 
|abroad in 1934 totaled 143,916 
| units, with a value of $77,784,291. | 
| This compares with the 1933 fig- | 
| ure of $31,805,237 for 63,754 units. | 
| Truck exports aggregated 92,397, | 
| with a value of $44,069,120 com-| 
| pared with the previous year’s | 
| mark of 43,277 units valued at 
| $20,000,159. 

An analysis of the figures com- | 
piled from reports from all over 
the world disclose that the lower 
priced car is gaining in popular- 
ity abroad with much the same 
|} momentum as in this country. 
Reports show that 98 per cent 
of the passenger cars exported | 
| had a retail value of less than 
$1,200. 


The average unit export value 
of passenger cars and trucks dur- 
ing the year amounted to $540 
and $476 against $503 and $469, 
respectively, in 1933. 

The Union of South Africa con- 
tinued as the largest market in 
the passenger car field, followed 


| 
| 
| 
| 


| 





by Australia, Belgium, Japan, 
Sweden, Argentina, England, 
British India, Denmark, Brazil, 
| Mexico, and the Netherlands 


Japan accounted for more trucks 
than any other nation. 

Increased buying of American 
| automobiles in South American 
| countries is seen by the Depart- 
ment of Commerce as leading to 
a shift in figures this year. 

It is expected tnat the new 
| treaty with Brazil, which favors 

materially the American manu- 
facturer, will account for a great 
|} increase. Estimates place the} 








Volume delivery of the first of 10,000 units of White Motor Co.’s new low-priced Indiana truck will begin 
Mar. 15. The new model, of 11,000 pounds gross capacity, is priced at $695. Hydraulic four-wheel brakes 
are features of the line. 


| files, too, and produced figures on 
| a customer research questionnaire 
sent to 1,000 owners of White 


Brazilian increase in 1934 at 
about 30 per cent. 

Other treaties planned by Presi- 
dent Roosevelt are heralded as| 
signs of still greater forthcoming | 
export _ sales. The Canadian 
market, which at one time was 
the principal outlet for American 
manufacturers but has now been | 
more or less closed through pres- | 
ent trade relations, is expected to | 
| be materially increased through 
new trade agreements 
process of negotiation. 

Exports of miscellaneous auto- | 
motive products reached a valu- | 
ation of $74,461,074, a gain of | 
$32,298,087, or 76 per cent, over 
the total for the preceding year | 
which amounted to $41,162,987. 
The improvement in this group | 
was general inasmuch as each | 
of the various classes included 
under the miscellaneous heading | 
reported a heavier demand for | 
their products than was the case | 
in 1933. | 


| 


| 
in| 


now 





Sparks 









Latest convert to the Neighborhood Sales and Serv'ce ranks is the Crane Motor Co., Pontiac dealers, 
which opens this elaborate building on West Grand Boulevard, Detroit, today. 





‘White to Build | 


New Low Priced 
Indiana Truck 





Cleveland, O., Feb. 22.—A new 
streamlined Indiana truck, priced 
at $695, is announced by the White 
Motor Co. Volume delivery of 
the first of 10,000 units to be built 
this year will start Mar. 15. 

The new model, of 11,000 pounds 
gross capacity, marks Indiana's 
entry into the lowest price field. It 
will be merchandised by White 
branches and dealers. The new 
model is designed to fit every re- 
quirement of the light duty field. 
The market for it is conserva- 
tively estimated at 750,000 trucks, 
including a tremendous farm 
market. 

Modern streamline appearance 
is a striking feature of the chas- 
sis, achieved by the use of deep- 
skirted fenders, cadmium plated 
radiator grille and louvres and a 
sedan type cab. The new truck 
features a six-cylinder 263 cubic 
inch engine, hydraulic brakes and 
ventilated disc wheels. 


Chris 


Sinsabaugh 





(Continued from Page 1) 


Mar. 15 and they are shooting at 
10,000 units. 

Naturally, with this high pro- 
duction the company is out to in- 
crease its outlets. Right now it 
has something like 500 but Paul 
Castner has plans made to in- 
crease to 1,500, expecting to inter- 
est many passenger car dealers 
who are looking for truck lines 
also. 


* * 
AS FOR THE WHITE line, 
Vice-President Russell claims 


White led the entire truck indus- 


* 


| try last year in percentage of in- 


crease in registration over 1933. 
The percentage figure was 186, he 
announces. And he dug into his 


Models 701 and 702, asking why 
they bought. The answers were 
interesting —34 per cent. said 
previous experience with Whites; 
33 per cent said easy riding; 18 
per cent maneuverability; 7 per 
cent appearance; 4 per cent re- 
placement motor, and 4 per cent 
miscellaneous. 
* *s © 

ONE MORE OF the veteran 
automobile editors has dropped 
out of the thinning ranks—Jack 
Kerrison of the Boston Post, who 
missed his first New York show 
last January and who had been 
ill ever since. This leaves Jim 
Sullivan of the Boston Globe as 
the sole survivor of the famous 








trio of automobile editors from 
the Hub which also included 
Kerrison and McNamara. In the 
earlier days the three always 
traveled together and with them 
it was a case of “one for all and 
all for one” when it came to civic 
pride. 
+ 7 + 

IN THE DAYS when we were 
21 or thereabouts, Jack Kerrison 
and I had a lot in common, both 
of us being League of American 
Wheelmen handicappers, setting 
the starts for racing men, he in 
Massachusetts and I in Illinois. 
This established a bond between 
us that never was cut. 

Then came the automobile in- 
dustry and Kerrison naturally 
gravitated into it. And with his 
irrepressible energy he soon was 
a notable figure. We give him 
credit for inaugurating the fa- 
mous Glidden reliability tour 
through him inducing C. W. Glid- 
den to give the trophy, the win- 
ning of which was the highest 
accolade of automobile stamina 
and reliability that any car manu- 
facturer could win. 

> . *” 

JACK KERRISON’S right to 
the title of dean of automobile 
editors is hard to dispute. He 
started in on this branch of news- 
paper work on the Boston Ameri- 
ean and 12 years ago he switched 
to the Boston Post, holding that 
portfolio until his death Wednes- 
day, aged 67. 








Fail to Uphold 
Earlier Gains 


Through Week 


By C. J. ALEXANDER 

New York, Feb. 22.—Stocks of 
automotive companies listed on 
the New York Stock Exchange 
joined in outstanding fashion in 
the gold clause decision rally 
early in the week but were irreg- 
ular in the days following. 

Contrary to the market as a 
whole, the motors as a group did 
not lose all of the Monday gains. 
Some of the stocks, notably those 
of parts and accessory companies, 
held to their best levels, while 
others continued to advance. 
Briggs Mfg. went on to make new 
highs up to the end of trading 
Thursday. 

Estimates are being made in 
Wall Street that the parts and 
accessory companies this year 
will have the best earnings since 
1930. 

The Automotive Daily News 
stock price averages showed the 
following changes for the week 
ended Feb. 20: 
























Last This 

Week Week Change 
24 MOLOTS .....ccceeee 22.22 22.45 0.23 
10 car-truck companies. 22.85 22.93 0.08 
10 parts-accessories ... 21.48 22.70 1.22 
4 tire-rubbers ........ 16.07 16.51 0.44 


Briggs Mfg. Co. was a feature 
in the market this week, reach- 
ing the highest point for 1934 
or 1935 in active trading. Briggs 
was one of the strongest and 
most active of the motor shares 
in the pre-show rally but then 
dropped several points. It gained 
three points net, however, in the 
week from Wednesday to Wed- 
nesday, the period covered by the 
ADN averages. Eaton held at 
around its best levels of 1934 and 
1935. 

Selling continued in Studebaker 
common as the date approached 
for the taking of the issue from 
the stock exchanges. The shares 
probably will be replaced later 
by the new stock. The stock 
was the most active of any issue 
on Wednesday, closing at 12% 
cents a share. General Motors 
was unchanged for the Wednes- 
day to Wednesday week but 
Chrysler gained a full point in 
the period. 

The parts and accessory shares 
showed more strength than the 
car and truck companies and 
there was somewhat better buy- 
ing in rubbers. 

Goodyear Tire & Rubber Co. 
declared a dividend of $1 on its 
$7 preferred stock, payable Apr. 
1 to stockholders of record Mar. 
1. Like amounts were paid on 
this stock in the three preceding 
quarters. Dividend arrears on 
this stock now amounts to $6.75 
a share. 

Briggs & Stratton Co. joined 
the rank of automotive com- 
panies that have increased their 
dividend rates in recent months 
by declaring a payment of 75 
cents on its common stock, pay- 
able Mar. 15 to stock of record 
Mar. 5. The declaration three 
months ago was 50 cents. 

United Carr Fastener Co. also 
increased its dividend, declaring 
25 cents a share on the capital 
stock, payable Mar. 15 to stock 
of record Mar. 5. The previous 
regular payment was 15 cents 
although an extra of 10 cents 
was paid on Dec. 15, last. 

Timken Roller Bearing Co. de- 
clared the quarterly dividend of 
25 cents a share on its no par 
capital stock, payable Mar. 5 to 
stock of record Feb. 18. This 
company paid 90 cents in 1934. 

Libbey-Owens-Ford Glass Co. 
declared the quarterly dividend 
of 30 cents a share in its com- 
mon stock, payable Mar. 15 to 
stockholders of record Feb. 28. 

The committee representing the 
10-year 6 per cent subordinate 
notes ofthe Kelly-Springfield 
Tire Co. . asked holders to 
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Motors Follow Market Rise After Gold Decision 


send their names, addresses and 
the amount of their holdings to 
John M. Sheffey, secretary of the 
committee. William P. Dunn 
jr., vice-president of the Manu- 
facturers’ Trust Co. of New York 
has been added to the committee. 


Although the automobile indus- 


try had little to worry about with ||| 


regard to the possibility of hav- 


ing to pay obligations in gold, the | 
entirely | 


industry being almost 
free from bonded indebtedness, 
the observation here was that the 
gold clause decision of the Su- 


preme Court would be of assist- | 


ance to the car makers by bring- 
ing an extension of the already 
big gains in export business. 


The first 13 car and truck and| 


parts and accessory companies 
to report earnings for 1934 had 
a net income, after charges, of 
$100,047,000, as against $87,110,000 
for the same companies in 1933. 

Three rubber companies re- 
ported aggregate net income of 
$7,158,000, as against $8,343,000 in 
the preceding year. 

The two leading finance com- 
panies, earnings of which depend 
largely on the financing of auto- 
mobile sales, had net income of 
$16,912,000, comparing with $10,- 
306,000. 

Earnings of Du Pont, which 
depends on its holdings in Gen- 
eral Motors for much of its in- 
come, were $46,701,000 in 1934, as 
against $38,895,000 in the year 
preceding. Income from General 
Motors in 1934 was $14,999,635, as 
against $12,500,273 in 1933. 


Profit Up 


Milwaukee, Wis., Feb. 22.—In a 
financial report issued Feb. 19, 
Briggs & Stratton Corp. reported 
the largest net profit since 1930, even 
after deduction of a $100,000 bonus 
paid employes Feb. 16, and an- 


dend on capital stock, the largest 
dividend on this stock since 50 cents 
a share was paid in 1929. 


To Retire Bonds 


Bridgeport, Conn., Feb. 
American Chain co. has called for 
retirement of $1,325,000 of its first 
mortgage and collateral trust 6 per 
cent bonds. Redemption, at par, 
has been set for Mar. 20. 


. _ 
“a 
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| favorable to the common stock- 


AUTOMOTIVE STOCK QUOTATIONS 


AT CLOSE OF MARKETS, THURSDAY, FEBRUARY 21, 1935 


(Furnished by Wm. C. Roney Company, Union Guardian Building, Detroit) 





nounced a 75 cent per share divi-| tion of the Studebaker Corp. in 


Last Minute Wall Street Wires 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


3:35 P.M.—The New York Stock Ex- 
change was closed today in observance of Washington’s 
birthday, a legal holiday in New York. 


99 


way 


New York, Feb. 


Studebaker Common Stock 
Approves Reorganization 


New York, Feb. 22.—- The ad holders could not now be ef- 
dependant protective committee! fected and that if this plan is 
for Studebaker Corp. common} not consummated and the com- 
stock has sent a letter to holders| pany is forced into liquidation, 
of certificates of deposit of that| the common stockholders would 
issue notifying them that it has/| realize nothing on their invest- 


instructed George L. Schein, its; ment.” 


counsel, to do “anything and —s = 
everything necessary” to con- 
summate the plan of reorganiza- G M Earnings 
For 1934 Rise 
To $85,591,000 


tion for Studebaker and has ar- 
New York, Feb. 22.—General 


ranged to release, without cost 

to stockholders, all stock under 

deposit under the committee’s 

deposit agreement of Mar. 24, 
Motors Corp. had net income in 
1934 of $85,591,000, equivalent to 
$1.99 a share on common stock, 
compared with $74,034,831, or $1.72 


1933. 
After confirmation of the Stude- 
a share in 1933, a preliminary re- 
port made public by Alfred P. 


baker reorganization plan in U. 
Sloan jr., president. 


S. District Court late in January, 
Before preferred dividend pay- 


the independent committee had 
indicated an intention to appeal 
the plan in the U. S. Circuit 
Court of Appeals. 
“This committee has made a 
further study of the plan and of 
the possibilities of reorganiza- 
ments, net earnings amounted to 
$94,769,000, compared with $83,213,- 
676 in the preceding year. The 
corporation’s holdings of cash, 
United States Government and 
other marketable securities at the 
close of 1934 totaled approxi- 
mately $186,500,000, compared with 
$77,303,966 a year earlier, while 
net working capital totaled $275,- 
500,000, compared with $243,832,- 
896 at the close of 1933. 







a different manner and has con- 
cluded that further opposition to 
the plan or the taking of any 
steps by the committee to pre- 
vent its consummation would be 
contrary to the best interests 
of the holders of the common 
stock,” the letter said. “This 
committee feels that under all 
the circumstances a plan more 
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B. F. Goodrich 
Annual Report 
Shows Profit Up 


Akron, O., Feb. 22.—The follow- 
ing preliminary statement was is- 
sued after the regular monthly 
meeting of the board of directors 
of the B. F. Goodrich Co. held 
Feb. 13. 

The accounts for the fiscal year 
ended Dec. 31, 1934, certified by 
independent auditors, showed con- 
solidated sales of $103,871,717 com- 
pared with $79,293,495 in 1933, an 
increase of $24,578,222 or 31 per 
cent. 

Net profit for the year after 
provision for depreciation, inter- 
est and federal income taxes, and 
deduction of profit applicable to 
subsidiary companies’ capital 
stock not owned by the B. F. 
Goodrich Co., amounted to $2,534,- 
679 compared with $2,272,514 in 
1933. In 1934 special items con- 
sisting of profit on securities sold 
and gain in acquiring the com- 
panies’ bonds and debentures be- 
low face value less other items 
not relating to normal operations 
of the year, amounted to $872,- 
666, as against similar extraordin- 
ary gains of $2,425,678 during 1933. 
The improvement in the results 
from ordinary operations of the 
business therefore amounted to 
$1,815,177. No unrealized profit on 
foreign exchange was taken into 
profits during the year 1934. 

Raw materials on hand and ma- 
terial content of unfinished and 
finished goods were valued at the 
lower of cost or market on Dec. 
31, 1934. Materials on commit- 
ment at the end of the year were 
contracted for at prices below the 
market on that date. 


FWD Direetors—— 
Are Re-Elected 
By Stockholders 


Clintonville, Wis., Feb. 22.— 
Walter A. Olen, D. J. Rohrer, and 
Frank Gause were re-elected di- 
rectors of the Four Wheel Drive 
Auto Co. at the annual stockhold- 
ers’ meeting. Walter A. Olen, 
president, reported that the total 
amount of sales of FWD trucks 
in 1934 increased 91 per cent over 
1933, while total business from all 
sources has increased 69.2 per cent 
over total business of the previous 
year. 

The date for the annual meet- 
ing was changed from the second 
Tuesday in February to the sec- 
ond Tuesday in August, and the 
fiscal year was set to end as of 
June 30. 

With the increase of sales and 
business the firm has experienced 
an attendant increase of 60 per 
cent in total number of man hours 
of employment with 11 per cent 
of the work increase being a di- 
rect result of the application of 
the code. 


Hall Lamp Co. Reports 
$80,000 Profit in 1934 


Detroit, Feb. 22.—Report of C. 
M. Hall Lamp Co. for year ended 
Dec. 31, 1934, certified by inde- 
pendent auditors, shows net profit 
of $80,694 after depreciation, fed- 
eral taxes, etc., equal to 20 cents 
a share on 400,000 no-par shares 
of capital stock including 35,720 
shares held in treasury. This 
compares with net loss of $21,341 
in 1933. 

Current assets as of Dec. 31, 
1943, amounted to $897,772 and 
current liabilities were $72,990 
compared with $933,677 and $43,- 
662 respectively, at end of pre- 
ceding year. 


Appoint Rankins 
Fostoria, O., Feb. 22.—Fred D. 
Rankins has been appointed sales 
manager of the new industrial di- 
vision of Fostoria Pressed Stee] 
Corp. Rankins was formerly chief 
of the Boston district of the com- 


pany. 
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Safely controlling 


a billion horsepower 


HE mere fact that one or more Bendix Products 

are used on every make of car in America—or that 
Bendix Products have been used on nearly sixty million 
cars—is not half as important as the reasons why. 


American motor car and truck manufacturers know 
that, first of all, they can depend on Bendix; and sec- 
ondly, every Bendix Product that goes on a car or 
truck adds a definite, important, sales advantage. 

That's the kind of products Bendix builds—and the 
only kind. 

Check them over! Bendix ‘Finger-Tip” Gear Shift- 
ing—that sells cars! Stromberg and Zenith Carburetors 
—famous for more than 20 years! Bendix Power 


BENDIX 


PRODUCTS 





Braking—often the critical factor in swinging a car or 
truck sale! Bendix Startix ““Automatic Starting’ —some- 
thing every owner we've ever talked to, is enthusiastic 
about! Bendix Clutch Control—ask the women who drive 
how much they enjoy freedom from clutch pushing! 


There are more—several more. And every one of 
them is a real sales feature. Bendix Drive — Eclipse 
Brake Lining—Bendix Brakes, both mechanical and 
hydraulic, which at this very moment are “featured 
features” on many of the fastest selling cars! 


Use the Bendix Products built into your cars. They'll 
help you se//. That’s why they’re there! And the more of 
them you've got, the easier you'll sell automobiles. 


CORPORATION 


401 Bendix Drive, South Bend, Indiana (Subsidiary of Bendix Aviation Corporation) 


BENDIX PRODUCTS 








